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QATOAIRS] SAIRHA H SAIEXE tistd o3 o tfsha stARREHEoll Eitt

3. B

1) SEARC SAXE H SAIER= tistd stal 2 ik SAR2GH-oll &6t

2) SHAHS AATE 2112, HAY snSoR it

4. SigiyT=s

) =RALME XIEmAo| HOIS WOt MATIHS 33t 57| JHZ 45 Lol SAIIEE 45} 317
IHZ 45 Lol Um0l Al MIE5Ho{0F StCt,

2) MAlobEC| AR EAMAL AH S| =EX=HIIE Sototo{of 5tH, HEL| =20H|MA=
AAISIX| QECHEAIIIEE o AN ST} T4

3) EMAE SAFETA=E2 HaHZIl 712 LHol| ME5Ho{0F otH, 0|2 OfZ Al MAtOAl HIStCE,

4) =EMALE MAIFEE 23| 0|4, HIAIIPER 33| 0|4 AASHE, £50| AAIE 25t= &Hdol
B510f RAIS MBI

5) s Ol M Het 7|&0l w2t FoEICE MAFStel= sh=tl
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o FZ(Major Courses)

o= St | 2ol | & Ly
DEIMECIXRIARC 2 1 (Advanced Fashion Design Studio 1) 3 3 0 |M-eA2E
IZIMCXRJIARCIR 2 (Advanced Fashion Design Studio 2) 3 3 0 |AM-HIAZE
DTSIHMCIXIIARCR 3 (Advanced Fashion Design Studio 3) 3 3 0 |M-HAZE
IfMEIUZARCIR 1 (Fashion Technical Studio 1) 3 3 0 |AM-HIAZE
MMEILZEARLCIR 2 (Fashion Technical Studio 2) 3 3 0 |4 -HASE
SICHIi MH| EH AT (Critical Studies in Contemporary Fashion) 3 3 0 |M.-HAZE
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o M| Mx|Mof L (Fashion Research Seminar) 3 3 0 |M-EABE
oMz ME|o|M (Fashion Presentation) 3 3 0 |4 -HASE
o MEATH AT (Research in Fashion Textiles) 3 3 0 |4 -HANSE
I NEEA T (Research in Fashion Culture) 3 3 0 |4-4ASS
SYAH|IXHS (Intergrated Consumer Behavior) 3 3 0 |M-9MSS
IfNAREHE (Fashion Research Methods) 3 3 0 |M-HASE
EPSEISE L= (Luxury Brand Management) 3 3 0 |M-HABE
ANIEEMMHEAT (Research in Smart Fashion Product) 3 3 0 (M -dASE
K& 7t STHMC| X1 (Research in Sustainable Fashion Design) 3 3 0 |M-HABE
EPNI= =P (Digital Design) 3 3 0 |N 4UAES
AR b= AT 1 (Research Ethics & Thesis Study 1) 3 3 0 |[M-EAZE
AR t=2HT 2 (Research Ethics & Thesis Study 2) 3 3 0 |Ht

JHE b A (Independent Study) 3 3 0 |M-BANEZE
AH|XERMERE THMH|XL|A  (Consumer Trends and Fashion Business) 3 3 0 |N-9Bs
IMOAE XA L M2FA|E]  (Fashion Marketing Research & Strategy Development) 3 3 0 |M-EAZE
MMETLZHAELDR 3 (Fashion Technical Studio 3) 3 3 0 |M.-eAZE
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o FZ(Major Courses)

o IZIHMLCI|XICIAEL|2 1(Advanced Fashion Design Studio 1)

Clst 2IMXIZ2 8™ FZ S SEotn AM, AXl, AFdof M=o = FMdsk= CfXtel
HHE A5 MZ2 HI=Z2X|2t AO|A 20| Z3HE 0|R= SN0 oM HaANS JHE
stCt

o IFIMLC|XICIAEL|Q 2(Advanced Fashion Design Studio 2)
Ctst 2IANXIZ2 8™ FZ AME fEstn A, AXl, A2l AlMoz FAskH= CIXH!
HHE Al MER HI=ZX|QF MOlA Z440| =3E 0|F= A oM dalMbE 7Y
2Stt,

« DZFIMLC|XIQIAEL| R 3(Advanced Fashion Design Studio 3)
Ctst Cixtel dhHZ0t TfMO|XHR! JHLARYE BHtotn, XAMEES| TRl HHE JHEUSH FA|
40| Eg{Lts oM ZANZS 2bMSHCE O|2M &e|d CfXel ZMS 25|H, HIEA Aln=Z Y
UBICY,

+ IMEH IL|HAEL|R 1(Fashion Technical Studio 1)

MH
MHIE(pattern drafting), &A|THE(pattern draping)2| 7|=X|AIS HIEIC 2 C}QF
A o]

TdHE SAM5, IH EME IE R0 CH Y SSof tigt

ME|ILIHAAEL|2 2(Fashion Technical Studio 2)
g o= M (advanced pattern construction)& 0|35t CHFSH AISIX C|XIQl ARolo| L3S
HAtstet E5t 22 ARCR HIHEZ &5k, 7Hc.’_| .;E*—*!doﬂ ESEE] |l ()

r

o SACHIf-MH| T H 2 (Critical Studies in Contemporary Fashion)
SAICHL| ALE], 23 o, 0lete] HEOo|A HMSME A6t SimjMe| 2 SES mhetstict.
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DjMa| A x|Mlo|L}(Fashion Research Seminar)
oM C|Xto|LHe| otolC|of witol st Chst JZo
At EIMXIE Moz MG SAXQI ORIl I sSHS HiUsict
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DM | MIE| 0| M(Fashion Presentation)
AR 24, 3d CIXfRl, UAER0|M, S2lsy S CHYst H|FY AHo{o| Aol S EHMSIT, Of
2N QI ZHE oM HWHE JHUASstD, HIEA HIluHS

IMA XA (Research in Fashion Textiles)
HFet Zg/HEQ| 7|XRX|A, Lot MAXH Sl E4E olsiot, M EM=el S miMC|Xt

QIE st AXPHUE HFEICL

I|ME S} (Research in Fashion Culture)

=35t mjMo| HAIE olshstl ESIEA MSNE BotCt £5| 2 25t "X, AlEl, o,
&g S0l ol 0lxl= Set= 245t1, 0| CIAte! F&| HXe 2 &&st= AHC|XI0|HS
o| HalMg TnEetrt

& AH|XI&Z(Intergrated Consumer Behavior)

7|1&9| AH|XIHSAHTL| SHAOIAM HolLt 8o -, & Xistrlz|st MASE MsdNst S
o StH|M FZZ2 Soll AH|XL M|t AH|XI S| TAE BEMotn AFTZM AH|XIRY
=0l Ciet olaie| == HEICh

IjM A FHHH 2 (Fashion Research Methods)

DHMOFIEALOI A EaEOl CHFSE AR ZAIHES stEstn AR M85t s82 ==t
St M3 HPSo| EHUIEE S8 Hd JHo| ATRFHQ ATEM £F, HEAel A7 A
2 EAL A S5 24 Zoto]| it sHM U =2 S =& =2

ZM2|"2M =22 (Luxury Brand Management)

Ijd Beigol E5tE o2 MO HAM2| M Do) MESX B M2k Attt 23 of
=0|2S Tt 0|18 Sall 222 MM HIKI—IAOM CIXIQl &olM 59| irggg ni=viylt
X2 Hetsto] F7|M HHe XS JiiE & £ U= OAE/HIZL AN MH=ES DAMGIHTE

ADEIMHIEHT(Research in Smart Fashion Product)

EHT 7|&2 8ist ool ADIE oM Mejol st MAS olalistn, MRt MEI|s

o M=0| Mol =¥ Mo 0|X|= g2 oot I7|sd Hak exEe] 7 H
tct,

M XIS M22 7HsdE =M

roh

X|&7HsIHMC|XIRIH T (Research in Sustainable Fashion Design)

oMol g2l ISt AKS| B0 A CIXtelel AMOo|Xf, Je|x mjMC|XIQl Zate| ot HHOoZ A
X|&7FsMEC|RIRIS HATRSICE Eot M| JiX|o| =EE W& AMEXA CIXIIZ Jiest ofof
2 MZ22 o0|ste MIAIST.

C|X|=EC|X}2l(Digital Design)
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1 1(Research Ethics & Thesis Study 1)

=X=22| Zdo st AFHEALHS st&sta, XAe| HAFHE 0|22
= o
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sta=E2| S0 HF0 MASE = U=E eI

T 22|H=2H7 2(Research Ethics & Thesis Study 2)
=2 9 SERl=Ro| Ko TR ATMAWHS Stastn, Ao HTEHE olZom
LXAIZ|, 0|5 S&=E22 S0 HF0 HASE = JA=F it

==

H K| H 2 (Independent Study)
Ol ZAFHQ| MotEl HFE 25 WEHXoZ ~nt ntx|4-siS FISHSICE

AH|XIEHIEQ} TMH|=L|A(Consumer Trends and Fashion Business)
BIO|ZAEIY 2 Al3| EE BME ) &5 MM HIXLIAQI EX TN Oj3lo] et
3f1 M E oE5t0], AHIXH & O SMA oM HIZLA L=} LIX|OEIE e, Of
0| MMl HIEL|A OlO|’ICZ 7A|Stst= oS st&setct
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oHMOrAE! Z=AL L F2F7|El(Fashion Marketing Research & Strategy Development)
oM opAEol ciet At JHE ot At 2 ZAIATFEHE ALS28H/EMEG/AH X RISE 2o
o =

M ABHM2Z olslietct. AHIXL MO, AL 2 S| ZAAE E2st, IM 02
Z Oler A AFSEE A= M OPIE F|MQ| Mk £88 ZAMSIT

M| ZL|HAEL| R 3(Fashion Technical Studio 3)
I3 o= MH(advanced pattern construction)2 0|&H3H, CHFsH ASA CIXIQI MRalo| 2HHE
AFSICE DS INMCOXIRIARC|R ot=a HAISHY, 7HRl HlMof| MEZSITE



