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171 I (Advanced Thesis Study 1)

171 11 (Advanced Thesis Study II)
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AHFoi et = (Research Methodology in Finance)
S|HHE 2l RH=EA|ZH Accounting Information and Capital Market)
MZA RYRS|H A7 (Market Based Research in Financial

Accounting)
O}AE A= (Marketing Research)
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EXlo|2 YMEFMO|LH(Investment Theory and Strategy Seminar)

7| Z=R|F 17 (Research in Introduction to Financial)

7| HAY Fo1 7 (Research in Corporate Financial)

MEE 1M 2471 (Special Topics in Finance)

M2t 7|2iXM2FH(Tax and Corporate Strategies)

MES| A QA MO|Lf(Research in Financial Accounting Seminar)

3| A E41}M| 212 (Special Topics in Accounting)

OIM A2l 22| M|O| Lt (Human Resource Management Seminar)

ZHMAGMO|t(International Management Seminar)

MFA YN O|L}(Strategic Management Seminar)

2|{Aled 2 (Research in Leadership)

O|AtA ™ Z(Decision Making)

OjL| X|HEE4DHA| 9472 (Special Topics in Management)
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CHE2stAA M O|LH(Popular Culture Industry Seminar) 3 3 0
o=dY =204 I (Art Management Thesis Study 1) 3 3 0
o2 15 APEE 2 (Advanced Art Management Methodology) 3 3 0
3010{&7|& 2 (Performing Art Production) 3 3 0
o2 == (Art Education) 3 3 0
o2 N1ZF=201F I(Advanced Art Management Thesis Study 1) 3 3 0 Al
o2y D=2l II (Advanced Art Management Thesis Study II) | 3 3 0
o4y 1Z=204F III(Advanced Art Management Thesis Study I1I) 3 3 0
E25}7H X2 (Culture Contents Business) 3 3 0
2slol2E=20tAE (Culture, Art, and Advertisement) 3 3 0
ol =4 Y EF1H o1 (Special Topics in Art Management) 3 3 0
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A Ygoi = (Research Methodology)
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K—Culture O|3H(Understanding K—Culture)
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=207 M(Thesis Study II)
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15 =297 I(Advanced Thesis Study 1)
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o J7|Z=X247(Research in Financial Theory)
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o ASH 25| 937 (Market Based Research in Financial Accounting)
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H|o|E{AtO|AAMO|LH(Data Science Seminar)
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