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0| Uivt= 2003 38 1URE AlRHSC,

0| HZA W= 2010 9F 1UEE AISStct
0] HA W= 2011 38 1LURE AlSHSHC)
0| HA L= 20124 32 1UEE AISHSHCL
0| HA A= 20153 98 1UEE Al-StCt
0] HE WHE 20194 3 1ULE AlSHSHCE
U inl pa ke

o ¥EZ BE(Core Courses)

o= StH | Z9 | dE | oY
= AMAL

dFstApdH= (Research Methodology) 3 3 0 (e41)
ZGSA S MO (Seminar in Business Statistics) 3 3 0 EINS
ZgstARgrH M oLt (Seminar in Research Methodology) 3 3 0 (E42)
At (Econometrics) A
ARRe|b=2 T (Research Ethics & Thesis Study) 3 3 0 _'_T,__'E
EAXIR 22 (Analysis of Statistic Data) °°
o DHL|X|HE ZFE(Management Maijor)

i == StE | 2ol | A& | LY
ZEASE (Organizational Behavior) 3 3 0
NESINEE (Human Resource Management) 3 3 0
ZZE0|E (Organization Theory) 3 3 0
N o] (Strategic Management) 3 3 0
2| HMAF (Research in Leadership) 3 3 0
Faas (Negotiation in Organizations) 3 3 0
LXHEHATHHE (Research Methodology for Management Studies) 3 3 0 A HEA}
UXIHEEAKIZXZIZ1  (Statistical Methods for Management Studies I ) 3 3 0 &
OLIXHEEAKIZXMZIZ2  (Statistical Methods for Management Studies IT) 3 3 0
ZMo|Z2MOofLt (Seminar in Entrepreneurship) 3 3 0
RS MOILE (Seminar in Organizational Behavior) 3 3 0
K*EF@%HIUIM (Seminar in Strategic Management) 3 3 0
=E2ETI (Independent Study I) 3 3 0
=2 (Independent Study I) 3 3 0
iU X|HE AT M O|LE (Research Seminar in Management) 3 3 0
ZZ|0|ZMO|Lt (Seminar in Organization Theory) 3 3 0 utAp
QI & X4 7 et (Human Resource Development) 3 3 0 -
FEplzstAT (Seminar in Coaching Psychology) 3 3 0
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o MR HZ(Finance Major)

g = StH | 2ol | A& | =2l
7Gx F0|2 (Corporate Financial Theory) 3 3 0
HEAALHE [ (Research Methodology in Finance I) 3 3 0
MHEATHHET (Research Methodology in Finance II) 3 3 0
EXto|2HxEt (Investment Theory and Strategy) 3 3 0
7|=XH 20|12 (Introduction to Financial Theory) 3 3 0 M-BEAF
=838t (Financial Engineering) 3 3 0 e
7|gX[Hjo|2 (Corporate Control) 3 3 0 i
B AIE™= (Theory of Financial Decision Making) 3 3 0
X1 E 7ML (Valuation Seminar) 3 3 0
glA3 2| Mot (Risk Management Seminar) 3 3 0
Eo|1=2 (Fixed—income Securities) 3 3 0
HRASHT (Empirical Finance) 3 3 0
7| R MO Lt (Seminar in Corporate Finance) 3 3 0
EXrE|AolLt (Seminar in Investment Management) 3 3 0 utAp
KHE2A|IZEA Ol L} (Seminar in Capital Market) 3 3 0 -
MEES RS2 (Special Topics in Finance) 3 3 0
HZ 70 b S 2 (Independent Study in Finance) 3 3 0
o OE! HZ(Marketing Maijor)

i = stH | Ze| | A& | =Z
AH|IXIESE (Consumer Behavior) 3 3 0
OHIEEALE (Marketing Research) 3 3 0
AEaeE (Product Management) 3 3 0
SFesHzE (Marketing Channel Management) 3 3 0
Znag|2 (Advertising Management) 3 3 0
JtHAmaI2 (Pricing Management) 3 3 0
OAEI HEAARZZ|E  (Marketing Information System Management) 3 3 0 M- BEAF
OtHAIE ™22 (Marketing Strategy) 3 3 0 o
CHAZEAIEXN (Multivariate Data Analysis) 3 3 0 i
MH|ADIAH E (Service Marketing) 3 3 0
BHCOAE (Brand Marketing) 3 3 0
FSO|ZAMo|Lt (Seminar in Marketing Channels) 3 3 0
OtAIE HEO| 2 MIO| Lt (Seminar in Marketing Information System) 3 3 0
=R (Thesis Research I) 3 3 0
=Tl (Thesis Research 1) 3 3 0
o MH|AZAY FB(Service Management Major)

o= StE | Z9l | A& | T4
dFzict (Business Diagnostics) 3 3 0
I E (Introduction to Business Innovation) 3 3 0
ANH|AEY (Service Management) 3 3 0
MH|AAIO|DIA (Service Science) 3 3 0
MH[AZ S Z|A A (Current Issues on service Management) 3 3 0
M| AZAGAMIOILE (Seminars on Service Management) 3 3 0
M| AAGA ST (Case Studies in Service Management) 3 3 0 | A-HiA}L
ANH|AZGHIHE (Service Management Methodology) 3 3 0 2E
s =dY (Tourism and Hospital Management) 3 3 0
AEHQIHEZAY (Entertainment Management) 3 3 0
HIZLIAMHIAZASE (Business Service Management) 3 3 0
MHIA PGS (Service Management Philosophy) 3 3 0
MHIAAGIHEIH AT (Service Management Independent Study) 3 3 0
ASAAHIAASF (Automobile Service Management) 3 3 0

adgstat |



o HEZE FTE(Insurance & Finance Major)

o= sE | 2o | AL | sZUY
2| AT S (Risk & Insurance) 3 3 0
ISR E2E (Advanced International Management Finance) 3 3 0
ZHEEE (International Insurance) 3 3 0
HEOIXf2AX0|2 (Finance and Economic Theory in Insurance) 3 3 0
HSUEHSOELEK (Special Topics in Risk & Insurance) 3 3 0 SREIYN
=ZHEEHAMOLt (Seminar in International Insurance) 3 3 0 25
HAOAEEM0|Lt (Seminar in Insurance Marketing) 3 3 0
H342[0|2 (Acturial Theory of Insurance) 3 3 0
HAXIM2EZM0|Lt  (Seminar in Asset Management of Insurance Companies) 3 3 0
HS|AR2EM0|Lt  (Seminar in Insurance Company Operation) 3 3 0
o FOjMAEFE] MZ(POL: Purchasing, Operations and Logistics Management)
il = stE | 29 | HE | ZoiA
2 X|AEAMEE (Logistics Strategy) 3 3 0
SRHEAIAH (Logistics Information System) 3 3 0
SROANEF™E (Logistics Decision Making) 3 3 0
SCMA[O|Lt (Supply Chain Management Seminar) 3 3 0
AArERE| MOl Lt (Operations Management Seminar) 3 3 0
E2XAEANMOILE (Logistics Seminar) 3 3 0 A - HEA}
Tois=E2l (Purchasing and Supply Management) 3 3 0 2=
SaXt2| (Supplier Management) 3 3 0
ToiE A (Purchasing Negotiation) 3 3 0
TOfTEf (Purchasing Strategy) 3 3 0
SLojEt2 | Mo] Lt (Purchasing Management Seminar) 3 3 0
Jledget (Strategic Management of Technological Innovation) 3 3 0
@z e
o XMEZ ZE(Core Courses)
« AYstHIHE(Research Methodology)
AzeiTol J|EA Az SS ST FO0IE FHO| 5ol AHE HTE A 4 9l
= SIS NS
+ ZIYEJ|SM0|LHSeminar in Business Statistics)
7IESA 71| 0|2 einet MAM ST WS AR KMo RS XIAS SSCt
+ AP O|LK(Seminar in Research Methodology)
ASAL| 7|2 L} BIHES A6t ORI AutNof Bt AESHT HAE 2t
» HZAXISHEconometrics)
2 wut=e| 22 AZAAME e 7|2 7|a2 55610 AR 2AlS St ettt YHE FESHU
= AO|Ct O|RE 2lot] AZEAXISte| 7|= 0|2 & o2 7iX| MEeHo|| et EES XS A
oln S5l EAZZIUS sto AR BAS LuE o/t
6 12020 =icHstn AUbtchst @t



s AR 2|=2HT(Research Ethics & Thesis Study)
AT & A DHE £ Q= F2|A M=ol cish 0]2] =2|6t0] thu|g &~ U7 st
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» EIXIEX2|2(Analysis of Statistic Data)
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AT (Negotiation in Organizations)
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O L| X|HE S A XI& X 2| 21(Statistical Methods for Management Studies 1)

S 124FGoN =2 M0l= 7I= SA7IHE Olshsln &2 Sdll 0|1 &&st=
FE Exo= st F3Xo=2 stE2 XpAlo| MAPSH Ao e
M<en 24X H0|EE =20t SAREAM7|I'HE AH8s5t0] OIo|E 242 5t U
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OiL| X|HE S| XI2 X 2| 22(Statistical Methods for Management Studies 1)
x

CIALEZ! & M=FdHoAM =2 M0l= 15 SAH7|IHE Olslst Hd&2 Sdll 0|8 &3st=
s8E sz AS TE SR ot FIXHCE SHMME2 XHMI0| MFEH ALFHo| Het
ot ApRdEs MDD UA O0|EE 20t SAHEAM7IHE AMEsIe OlolE &A2 st =
23 =5 I Kol xHle| =28 YHots AS E’HOE gtk

2HOo|2MI0|LK(Seminar in Entrepreneurship)

2 =52 Yol st 0|28 ARA A0 XS YEL 2 EE Soto] SME2 (1) Hgnt
AU MARES DEGHH, (2) Y 2082 AT FXIE 245t I LSHA Eict Mo|LsE ME
ZZut YR A= U7| W20, MEFES M=o =2 aAY WS FHeICh
ZZiSMO|LKSeminar in Organizational Behavior)

ZRMSMO|LE +HO M= FHQUXFR, BT, ZEIXMC| Z2MSE AEXo 2 EMely, A+
LWHES MBSt SMMS0| 2T ARE Ast7| st £HIE ol WS SH2 = st & Mo|Lt
AN PSS XS Fofe| OF F=HE Hoto] s stV St MEHQ AFLCIE Sall =
‘U2 =S 2t stE] 3 NFo| HEE ool aFo| =28 AdY £ UXE =TSt

H2FAHMIO|LH(Seminar in Strategic Management)

T2tESM0|L= R2]o| MkeE 3 AMS S2W 0|25 HiZ0] OfE A LTsiRt= S
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=8¢ [ (Independent Study I)
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O] 1t=Z2 HAtatge| stlSoA HEurt st=22 FAet # U= HHE Rt FoiT!
712t S FHE ERizAL A Ha|, EEZZAL H0|EEE] H 24 SE S22 SHES0| =



Bt Z2HMES >3SH= wut=0|ch

e =21 I (Independent Study )
0| Ut=2 HiAlubEe| StMEA Y7t =22 A2t &3 U= INIE F0{sto] Hali Tl
712t St FHE EHEAL Y Ya|, MEZAL H0|ETe| Y BM SS U2 M SHME0| =
2 HYE et ZENEE aAlstE wat=0|C
o LI X|HEHTM|O|L}Research Seminar in Management)
OHL|X|HE XZ HiAl 0| DL X|HEC| CISt ATt 20FE TotHA 2219 HTE20FE &oi7t
HES HiE & UEE S= A2 SHCE S}, & U532 Sot0] sdE2 stfl=2 A+

[
— o =
£ dotu Fxiet #EE 28el MEIP He NS SHLE Sith
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Zlo|2M|o|LSeminar in Organization Theory)

of Zxlo| PxQt HRHAS Brt ASXOR OfsH5t7] Yste] ALEISL ZRIS, MxIS!, Malst
5125t Eoko| CherEt 0|2t RS CIRCL HEXQI 0|20R BRNE, TS, NS st
of

ZEHHIS B, AZIHZL0IZ, 2AZTEE, 7|HX|H+= SE ehaelth = U452 20|12
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» QIXXIE7H(Human Resource Development)
0| =2 QUXMXIEINLL| CiUSH O|2X 2SN HHES MiEeRE AOEH= WS JEe=E
SitCh SHME2 QIMXME JHge| aipl it "X, AFE stEotrt Est 22| L SHAIEE 510
= oKt oj2fe HMRERFE SEAZ £ US XA T7|&S MIot7| st 7|0| MSsk= HMA
ol #SS0| FANUXIE SMSICE FHMe 2 CIMXIAINLN N CIR= FH= 277t AHE
A = T2 M7t A, drfw, ZZHY So|ck

« FEMB|EAT(Seminar in Coaching Psychology)
I2etAT nntE2 SMUEE 5t0ig TE 0|20 tHolo] TEINO =R OfsHE &~ UEE 7|
st FXZ 7IRICh &, RS 2 Al2|gte] AE et HoAlel AT 0|2EST ARH X[AIE
= TF3ol S8t TES SIEXHeE HHY £~ QU= 0|EX SHHE Yes =5o= st
Tz A0 et 2 0|ESS 2lFet, SMS0| I FAoMel =4 o|xS0f thst &
Mol HEZ UE £ UXE S=CL

o X FZ(Finance Major)

* 7| X2 0|2(Corporate Financial Theory)
7|EMFo HHAE J|20|EL SEUA0| Cist O[sHE 7|22 XIEXZFHEe e 2, XIEH|E

oo o1

S MEYMEA nME CHECH

o MR HTRHIHE T (Research Methodology in Finance 1)
MEXSH st AN 2A47|HE 20 MEXSH 0| AISEl= MEd4, 2HSHEA, 3

HEN, 712X KteEel AU, HREE 85 2Msts 7IH S& CHELL

s MRHTRHHHE T (Research Methodology in Finance 1)
MEHSUA LSt SSAZZMEAM0| 25t 7|HE 20 K7]0l=E AT 2 AIAIE 20
et 7120|122 SS8UHo| chal AerCt



X022 MK (Investment Theory and Strategy)
Xtoll 2HEE 7|20/ SHEXQ (et & EXpdutel SFUH, T2l XEZEL(Q M
CHECH
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* 7|=XHE20|2(Introduction to Financial Theory)
7|go| xRN ES EMstD B MMEMEE 0185t 7|gHdE SHE + JUEE sirt
+ 283&8KFinancial Engineering)
FAINH, AR, 4, ME S Chst EXeHe| ~2lnt (el EME Olastn FXIEto

HAzY 23n 1 ggNee tEd,

7|9 X|Hj0|=2(Corporate Control)
7|LEHO|Z2 0 ARAEEE|Q| th2|Q! HIEO0|Z, 7|Y=At 2 HZZ] 7| UX|HHA|I RN, ZS7HoH
£, LBO, Xtitofzt S)at Moi™ o0l cHSt Wo{XM2f S2 CHECh

o MR oA ZABE(Theory of Financial Decision Making)
7o AFEEEHEE EARAEYE HEN RS &
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7}x|= 7tM|O| LK Valuation Seminar)
7|H7IXIHIE HIR6IH |, YA JIX|HI HHE A2t 0|22 M= CHECL

2| A3 22| M|O|LKRisk Management Seminar)
Z|20ll 5240| B2z U= MFEFESE0r| (et 2HAE A2t 0|22 MAIMSE CHECY,

W HO|=2(Fixed income Securities)

AL MZEIEFE fsiM= HBEAIRL| &H0| EeXo|2h= 2UA0| M MAMe = Stitz|T QU
Ct. olofl izt A7t 2 O|XF=0l &St B2 0|2 & 4577 2™l QUCt 2 M=M=
M7t 28 Y EXtol| hst z22| o|Ext Aol CHal st&stct.

o MBEASHI(Empirical Finance)
S AE=E2 SR FRIFOAAAT tiet MBSZEUE Olscistn HAFHHES CHECt

7| G2 MO0JLKSeminar in Corporate Finance)
7|8 E 220N X2 =2kl= MEZ 782l QlAln

°
rh
mjo
OofM
1)
[0
Hu
BN
o
30
X
e
4
ro
inl

EXta|MojLi(Seminar in Investment Management)
EXI0|220t0M 22 =2l= ME2 782 QA 0|22 AR ZO0| A HF Stk

X2 A|ZMO|LKSeminar in Capital Market)
AHEAIE 2HE %2 |20t A5 Zatg CHEch

+ XREL I S (Special Topics in Finance)
MRESHLUH FRELIS ZAMOZ XIRER EEN A7S7|nE RE5t &9 A2t aix|
off chal 7Y wHHE &85t0 & Livke mH=olct,

MEINE M A2 (Independent Study in Finance)
MMFE Motz sHdo| AAR ARFHE MEYSIH X|=uw = MIu,lt 87 HEE o=

at=olct,
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o OHIE! HMZ(Marketing Maijor)
+ AH|XIB#S2(Consumer Behavior)
AH|XISAlIO| SICHOAIEIOA AH|A} SHEEMo| ZQAMS ClztXMoZ miolstn SHEnlelxol =0
oM AH|XIO| siEof 26t M RS A Z 4

« OtHE! ZAF2(Marketing Research)
AZZALS| 7|20|20F ARE E6ll MZ2 AL 7|Ho| &51t /ES S22 HFESIT

o MEIE|2(Product Management)
Mo MHIAE ZEst HES AR AN JHY, AIRTIY M2l SFAIRC| ZXME, 833
7| #e|, 2| 52 28 UE2 2 Sitt st&ctn AEEe(el QnlE STt

« SEZ2|2(Marketing Channel Management)
FESEES KN JIsS IEslD REFE HA ¥ 22I|HS Moty REHH MEXME
AESH 2ME Solf Felich

22| 2(Advertising Management)
|

i
Fu72l, i, FoME, FuguEyd S (o tiet 7|1E0|2 50t HIYEs A
5

o 7}A&2|2(Pricing Management)
OAIY 2lAO| SR8 ARl 7t tisH 714AY0| THE|0{oret B3, IR, AHIKH
2| Sofl &sl ZEAH AFstict,

- OIS MEA|ABI 22| 2(Marketing Information System Management)
7|HOtAE L oAtATL| 242 =0(7] et oA EE FHO| 27 217 2 J(|HL, 2o JE
AAEIZEO] A, Z2|dHE HATRSHT

« OtA|EIF2E2(Marketing Strategy)
7|gel Metnt oA ™Ere| Al Y FMefe~2] difin 241 2 Z2|2HE UolED ARHTE &

o=
of ARMEE HLsict
o CHHZES|EM(Multivariate Data Analysis)
OHAIE Xt=o| BAGH= CIYst BH(S|HEAM, BALRAM, Q0I2AM mWHEM ZXR0IE 2AM)Z

&stol, oplgel el olnig =ESIck

i

« MH|AOA|El(Service Marketing)
MEits CHE AH|AC] EH(REHY, SX0IEY, AHY
= 2:
=

2|, Z=NA #H2|, +22 S5HE

« Bai=nf7||El(Brand Marketing)
Sit DiAIEC| sl Zof otLiQl HEHE 2a|of| 2ot X412 0|4+E 0|2t AR Q| HFIA CHRH,
Bl mX|NY, B2iE Xpb Bl 3™ M2F 50| ZEHECE

« SEO|2MO|LKSeminar in Marketing Channels)
JIERS7IH & OlLZt ME2 FS7|2, Ao chet 0|22l EAnt S2FLE FOite| HAE ¢
3t 0|22 HTsln 012 ARXOR MGt



o OMA|IE M EO|Z2M|O|LHSeminar in Marketing Information System)
OIS 23 HEo| 27 3 2Mof| 25t 0|22 EAlstn HEAIAR Zie| G|, ga|utHol| 2l
O|2XC R FEAstn ARXo=E XMZSHiCY,

« =521 [ (Thesis Research 1)
0| Bt=2 A/drAtubEo| stMSA EEur7t Si=E2 FHI2t 23 U= IME F0std ™
Tl 7|7 SO FHE E2eIZAL Y H2|, AEXAL H0[EFE| & 2AM 52 sHAEMN
0| =2 &g flst Z2ENMEE $3st= wut=0|ct

s =2HT I (Thesis Researchl)

Ol TH2S A/utAtabEol SHYSOIA SEmAT} Stel=2o| Aot B Qs THIS Hofstol &
s71 717t S0t A SHXAL Y M2l M2EAL HOlEIHA] U 2A SS 2HBORN SHYS
0l =2 ANE 95t mRMES S8t @ut=o|ct

o MH|AZAH FZ(Service Management Maijor)

o AYZITHBusiness Diagnostics)

7|ge] 2ME MAXME BAg o~ U= ES 7ot AERQI AHHIE SR MI|HE HE,
24, TStk
« A= (Introductlon to Business Innovation)
ol dES Hulsty| At 712 XAl S| HALE sh&eit dELlo HEMAL ZIH

>

Al SUel AZHA HT 7050 S woHOE Siasic

r

* MH|AZAH(Service Management)
AESEM2 HZER2ELE MH[ARZUAM 2 2R5ICH 2 M52 AMH|AYS| MDY EAO| A
HARZ SAZ 2t 7|2 22N MHAZIS S&EITL

* MH|AA}O|21A(Service Science)

MElAQi0] AT HIEHO| MHIARS SAIS /5t Al SHZE0FR! M| AALO[RIA Thet 42
X KA SHESITL MHIAMOIRIANS, MHIAZE, MBIASIAL MEIAAOIA S8 S ot

=g

o MH|AZAGZE|MILA|(Current Issues on Service Management)
MH|AZG ©EH O2|10 A0 2HEE AALEO| AL L AFMNCE REZ2iE|= IXIE
M-St HAretct,

T

o MH|AZAGAMIO|LKSeminars on Service Management)
MH|AAF MK HAENIESo2 N MHE HAAIKME XIS =2 AT

o MH|AZAHAIH| ST (Case Studies in Service Management)

ZIE MH|IAZ SN AlEHE 2Z510 EESHENM, 2idd J2olMe] Mu|AHM 259 tx|et StASE

sl&slll, I sid H S5 Yets B9l

0

o MH|AAYGHIHE(Service Management Methodology)
7|l MHARISHAMZ 2lell AtEot= 7[Hut WHES| JHAle= 1R Hon, oid MER 7|
Hot GHE0| =T UL 2 =AMz X AN JHE 3 =02t HWItkl= AH|A Y
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o ol AH(Tourism and Hospital Management)
AL ZEAH|AMAD} O|F MH|ALMH S| AIAMNZ HstD SR 7|HEE

(Entertainment Management)
= MH|AH |_| AEIHIQIHE 7|HE2| MEt A EXME BEMstn, Sup=l ALY 7|Hot ™=t
B

>R
m
m
ro
re
Irrl
09

e

e H|ZL|AMH|AZAG(Business Service Management)
|40 AHALA] SFALS Q|5F MH|AO] H|XEL|AMH|AQIO| SAIT} ET}F0l 7|HAY Mak2

&otch

o MH|AZAZHAISKHService Management Philosophy)
AMAFo 2 M MHIARZS| k™ 0|2 EESICL S5 22 =, 22| thy, 2ol €zl
AH S MR +Fo dFHSE EESI

HINH M| A (Service Management Independent Study)

AHIAZEO] T8t Ol4S0l Tha JHE SHYSO| ZiX} XHAIO| FRIS UHAIZ|H H7S HsE
oI WHETL oI iUS HIYSIEE SiCh

o XIS XIMH|AZH(Automobile Service Management)

XS XE Ateio] Mu|ASH Mol what RHS A B3 7|9io] MulAst HMe2tat XISA 7|¥el &
B0l MH|AZHMS Bt BIC)

FL||0
_|0Il
o

BHsia8 FZ(Insurance & Finance Maijor)

« 2|A3RIHEB(Risk and Insurance)
7|8 Gt UatMstof 2HE 2|A3T 22|of &St 0|20t 7[HE HytotH 2|A3 #t2|of & EitH

[y i)

Sz Mol EE0|En Jgutel dEHEdES Al

o IZ2HMXR 22| 2(Advanced International Management Finance)
EIﬂ’ci%'%*%; sEol= 7|Yo| XAtEXE - 2XXF | - EXFEEL £AMEM 9l St E9| £
ot olof| st Moz Mol MEEHI ZHZE AIT0|E L TR, el & et MREa|0|2
2 7|HE A7 AESiC

+ ZH|E & Z(International Insurance)
oHZEE HHE 2AT 2o 24E EMIE sHAsty| fst EE0|Ent 7|'HE HSto,

» HEO|X| 2 A M|0|2(Finance and Economic Theory in Insurance)
HI0|E2 & MF 2 ZHO0|E0| SBE RES st E6l, 4M0|2 & 2|43 &3 0|2 &
MEo|2o| 71HEX THO|IZ 52 XKooz Alm=Ert

» 2EAUHSIO|ELZH|(Special Topics in Risk and Insurance)
7\ 20 HEE e U HEo| £ 2 0|2 2 2 tAE X2 HHE 282 SR Hst
H Eo| AN EX|2 s HWHE 2ol =22 0|12 & 7|He M8 ({RE HAESI



ZH|EEMO/LKSeminar in International Insurance)
SDHEEN HHE FHE 22 2SS SR HFSIH E5| FHEE EE 2AM6t0 2| sH&

S QIst 2E AT 012 Y J|US MmEct

« H3i0tA|E 2 M|0|L(Seminar in Insurance Marketing)

EaotAgol 2et 2t 0|21t 7™l 2ts Aottt £5 22X HiiMES et A0 ===
QE=Ch
oy

* H&42|0|2(Acturial Theory of Insurance)
Hadof 2rAE ChUSt 808 SA|1X 0|20 CHall ARSICE 714 2 EXtol| 2EE Crket &E0|
Eut 22 £5/0|20] tfs S = HHECT

+ HEXIAMREEMO|LKSeminar in Asset Management of Insurance Companies)
HEXMM2E0 HAE 2457 (Ha} 0|22 SIS Sol A, A, S4, ME § CIAT FXt

Lot HAE 2HE 0|2 2E 0 SBTEE Heict

« HSZ|AIRE2M|0|LKSeminar in Insurance Company Operation)
AENY, AH2I0|E, XM2E, MES, 237, EitAE & EE3AL 280 HAHE A2
Y |sHE HFstiot

o JOjMAERIZ| ME(POL: Purchasing, Operations and Logistics Management)

 EX|AEIATEKLogistics Strategy)
7|de| EX|AEA Fapa| doto]| Ztoto] HLSHTt
oz AL

« ERXHEA|AE(Logistics Information System)
=79 58 H ol E= YHEHO| SES EMcl= HEAARCS At 1t 7|5 720 2ste] A+
SiCh 5| EXIAEA 20| Sutd Y S24S E4dl= 7152 == AAH0f HiH=/5 diat

=
Ol &5t AFHeiT.

+ ERO|AMEEE(Logistics Decision Making)
EX|AEA 20Fo| AE Y 7|Holl oto] HFetct ot 2X|AEA 200 SE&= QA Z2H
K& AlABSl 7|5 £ & 24A ghHof 2ot &8 AL

* SCMAM|O|LKSupply Chain Management Seminar)
STAEEZ|e] 7|2 §2|E olafloln 28X SZAIESHEIE Heh st AG7|HS 0|20t At
HE Solo] stEotH, SZAa&2|of 2 E o|f+=0ll ot HASHTt

o AALIHE| M|O|LK Operations Management Seminar)
HE Y AMH[A MAMO| SOl H2|E et aetx dFGJ|HE o|En AHHIE Sot
Aatatz)of Z2E o|F=0l st HLSiCt

R
o
g
ol
=2

« EX|AEIAM|O|LHLogistics Seminar)
A LHOIM Sl X RESZEL R 7|52 Olslistl 22X RSZE2| RXIE #st R8Y2
A7 2 227 |HES 0|20} AMHE S5H0 stE6tH, 2X|AEIAQL AR E 0|HS0] tste A7
Sirt,
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—TLEIH—-—:‘EPEI(Purchasing and Supply Management)
= AlE & LHoMe| 7| eEe| A TRl T ¥ SZESS Olahsty Foli ¥ =g Z2MA
J-hj—|7|.=. SgoH2e ZIXIEE0E, FoiotEHulMe B Soll thste] sh&sict.

22 XI&2|(Supplier Management)
7|80t SEXte gAMLl ool W8S nielstl SEXIE HElsts st WHE st&sty 85

Xt H2|2 E5 7|9 AME AES ARSI

= O -

TFOHE A (Purchasing Negotiation)
Tof et 2FEE olalist aES FHlstn EAst thH|ste MAIMC! HHE shastH ol §

o [
g5 d3%ez Ues U Y

L

TLOiF2KPurchasing Strategy)
7|l Mt AR == o M2 olshstn Foie| HMEHA &EEo @Asn WHES Bl
o]

=

- =
StEote 718 BY=HS Foi FEM0M ZEE + U= Yots ZAsicth

TojEt2|Mo|LPurchasing Management Seminar)

o Foi A 2ofel FAM2t =22 S8 W ==Y 7Y Fof ME AMIE 245t &350
A Fof 0|21} stgez MT FoHE TS07ts CiAs YHED A WS stalc

7|&=Zd Y *2k(Strategic Management of Technological Innovation)

71edgE welv|aut 2Y HelE ZEst TIaS 7IYe d™EHeR thEd1 st ut=o(Ch
Chest 7|22 JHLO0| Ot 2o BHEE 10 7|0 AIF0M A R{E &S £+~ U= 7=
S Muste HoR JleTt AY S22 HASt0] AXILIY, ZYS!, 15t SN =5H K|AlS
Zelst] 7|ge| ZdEs FEY o+ Us 712 wHn #2(E A+st= T=o|ch



