ey
(Dept. of Business Administration)
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T|¢ABS sl ZYske Siof Als|niste] FESt2 Hojo|xt AL S8 HoI=A 1 s vleimol
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=255 Hok=s D] dYetdol M=XoE U8 & U Z4Y ME oY IS usS=8:E SiCh XM,
ZA APS 0|22 45| olshst 2200l CHe Al SEI AR XM SHE  uiYsich S,
HARel 017, X =2 S3l0f HolXol Ao} MEN S2ITE o = U= HYAIS SABICE AW, ZHE
22} siRtAlst ol X|=g 2= XAl 2HE HiEsic)
ra =
M3 2of
= Of N 2
BLRIHEN BN E 7|QSHS SDA6| I3t YTt g, Mafg sixoR A
57| 93t TR Pxel o mEMAo| M, elxxiglel sy o zal|, gElimai{4la)
X HE M= ZHAEl CIst o2t YHES E{SolA| ElCt o] UM E HSHSE +=2IH oL X[HE
(Management Major) 0|2 oi7x}, QIZt & S=7|2F 78], M2k TR . olAl AMEE, H|=LA FX| S2| M2
oz FEY £ Uk ZAYSE, 0|8, XXz, elHYeT, MedY, ZEA
2|8, Zeio|EMDo|L So| SAmut=olct
MFE HMI2 7|del A2xED 29, 28724 4 =8AIF S dFUa2= st
Cl dtixiez I8F=0| s |2t X9 MESE fsiM= 28 =8 HE2
NFE HS Ho| =tg7 Aol M FSM0| 0|2 clAE IRt A2BE KT, F& HIA
(Finance Major) o F MU2 ol MI2OI=CH Bt MEXMZ 2 MA T, 80|22 7|HE EHSE
HMEelH AME WSIEE M=t 78, SAHE § 7IZnsE SAlstn ISt Alciol
AUEE 2|30 n|s Z=sitt
OAE MS2 £H|XI2| H|ZLIRE mjolsto] AH[X} 2HE9| JIXIE oA MSstH, &
7Mooz Zinto| AE Ei2lsts =&l IE e ¢iFel ez it 1M 0|2} &
oHAE A3 Al 0|EE E55t 0|22 AF0 HE8E # U= SEXC S8 52 tigES Us=HE
(Marketing Major) 2 &1 Aot oFE S unt= opAE Sy Jidnt 0|28 E&ske 7IXnSE, oplE 2
EME, 71, 21, R3)9 0|21} AR o|FE = &e2lE, J2|1 Mt o7 20l CiF
= Moju 2t= S 38 mat 2oz FA=o] Ut
Zolst MIZ2 AZ0| D MEAOl AITIE 7|HeR, MER H|XUA J[5|8 RFFsh=
HHo| HAHHEE MAXM2Z olsisty EAMst= ol SHEE & ©30|ch SN, A
EHolstR| T 7, FUATXYESE, FAMT, FHue S #Yun=g Silo|En YHES MANS
OoOHTL-—O S = = = (=1 AL | — o X =] rn | —
- i 2 st551H, 0|2 SR HEE Q= AR 71X E|Ct &dst MZ2X] rul¥=2)
(Entrepreneurshlp Major) o —||=1°|'c:>|, = 2ol M aSE T A:'—E E‘l‘o—|o ;:—rj'”_ t SHIN U5 b
=0fel WA & HFXEM HEE 7|5 E 2 22 =8, S0 HWAMIHTEE|AE, &
AAMEE, 7|&7|del MEAYel, X 7|2 M2z § Ciyst 2HEo MEIIE
TEE 5 ATt
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o
—
|
)
rlo

TOH(Purchasing), 4422 (Operations), =7 7S (Logistics)2 SEXoZ o6
POL XM= '_Z'P. 37le 21|Ij'—;‘i’;g#“é EE;QE_%S—’?—EHEMOIE%N%}FO@ %EL%L _2;25_1?:.;2%“*01 i I—’.'_‘——Q’E:é'g
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Management) = Chefst T%OI;Z.‘ 20| ME E'L-_r"._lml olsf MI=H, 2 M3 XH%M‘:‘;‘:;&P x|
ME 2ok XEEcz=mM MEME Z3tsiHLE F 71 olael 2olE SAlol MEHESZM
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4. ZEAE
1) BABI0] SAIXIZ U SAEARS cfsiel B8 I chstel BRI Fsick
2) SEAE2 MAIZEY 2ut=, 2AILE 3Rt=o= S0, AlgntEe 2t M3EE Mt
5. siely =g
=AEME X2nse| =ols 2ot MAIDE 2 3Rt &17| JHZ 1F U, B2 4k} &7 JHZ 15|
2|S?:IJ-LT0‘”7‘” X|&sto{of sic
2) AMAKZFE 3 BIAIRIES| E=S0fHIAARS EAAL HRET (o AAIBICH
3) /\-IA} HU\}J_PQ-I ML EstnE RE =2 0H|AAE AlA|SICL

4) 2AALE SREF=E2 ME7(E2 TV (ol E2SHaR} she Cieke2 108 Z7HX|, 27(0f ESI1AL Sk=
Cietld2 43 Z7HX| MESto{of Bt 712h W MIESH] g2 =22 AAIM Meeict
5 =2aAtE MAREY 13[(ZE), HARHE 2 23[(ZE15] EP)E HAISIH, =2aA EMes X=u7t AAL

2|nt Eolsto] Melot =22 2t MAKY 23 Mol MAMR{oAH| XZESto{of Sict
6) SHRl== AAF Al MARER sliEt ME = Shnfe| A5 Mwdl 291 o4, HAIE 2 siE M3 =
St A= M w@l 321 o|&0| MARRSZ F045H0{0F BiC.
6. =t 2
1) - ZAk= &3t L Y 1= & & 0o 8 pi=Rtke HEske g dEeE Sift & 1= olats
ool & A9 stat Fuo| S0l8 2otof Bict
2) Bt MF sHdo| L2 Mol sh= 49 Felue| 5018 Zlotof Sict
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5 & E|Zo| Zeft 42 Fuse| 5l Zolof st
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SRS = JHAdstat 0|27
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B AlEFOY A M2 MO
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0| LiTH= 20034 38 12SE AlSIC

4r
b

—_

0| ¥ Wit= 2010 98 1245 AYSICY
0| HZ UiTte 2011 33 1226 Algsict,
0| ¥ Uit= 2012 32 12RE ASiC
0| ¥ Uit= 2015 92 12RE AJSIC
0| B Uit= 2019 32 1226 AlgsiCt.
0| B UiTteE 20244 3 1256 AlJsiCY,
0| B Ui 2025 33 1256 AlJsiCY,
O 1A Litt= 20264 328 12056 AlSHTL
mininivsky
o M&Z ZS(Core Courses)
o= Sty | Ze| | AL | ZoHat
_ MA}
Agstoiu = (Research Methodology) 3 3 0 (E” 9
ZdISA Mo (Seminar in Business Statistics) 3 3 0 I
Zgstoiate Mot (Seminar in Research Methodology) 3 3 0 (EH2)
Bk (Econometrics) M EIA
AT RE|p=EAT (Research Ethics & Thesis Study) 3 3 0 e
SAXZEXZZ (Analysis of Statistic Data) S
o OjL{X|HE Z-Z(Management Major)
o= Sy | 2| | A& | 2oy
ZRSIESAMOILH (Seminar in Organizational Behavior I) 3 3 0
I X2 2tz (Human Resource Management) 3 3 0
ZZR[0|ZEMO|LH (Seminar in Organization Theory ) 3 3 0
MG AMOILH (Seminar in Strategic Management I ) 3 3 0
2| 40121 (Research in Leadership 1) 3 3 0 A LHEAL
Zo|Z2Mo|ut (Seminar in Entrepreneurship) 3 3 0 =
=201 (Independent Study I) 3 3 0
=297 (Independent Study I ) 3 3 0
O X [HESHKIZAZ 21 (Statistical Methods for Management Studies I ) 3 3 0
A7 [BIC| XS A QIALZ=E] (Al-based digital innovation personal organization) 3 3 0
oL X HE ML} (Research Seminar in Management) 3 3 0
O XIHESHRIZAN 222 (Statistical Methods for Management Studies I ) 3 3 0
ZZXIo|2MO|L2 (Seminar in Organization Theory 1) 3 3 0
CIM AT (Human Resource Development) 3 3 0
PPN =i R (Seminar in Coaching Psychology) 3 3 0 HEAL
OjL|X|HEHATEHE (Research Methodology for Management Studies) 3 3 0
2| o2 (Research in Leadership?) 3 3 0
MEEGAMO|L2 (Seminar in Strategic Management 1I) 3 3 0
TR SMO|L2 (Seminar in Organizational Behavior 1I) 3 3 0
ZYstat | 255



o NS ZZ(Finance Major)

o o= S (2ol | A& TZThak

FIENENE (Corporate Financial Theory) 3 3 0
MPATUHHE] (Research Methodology in Finance I ) 3 3 0
NFATUHHED (Research Methodology in Financell) 3 3 0
EXto|ERTE (Investment Theory and Strategy) 3 3 0
HEIN=IES (Introduction to Financial Theory) 3 3 0
=838 (Financial Engineering) 3 3 0
7|4 X|4jo|2 (Corporate Control) 3 3 0 A HEAF
MNFoAEHE (Theory of Financial Decision Making) 3 3 0 T
IR 7 O( Lt (Valuation Seminar) 3 3 0 e
Z|AT E2 Mo} (Risk Management Seminar) 3 3 0
x#Ho|=2 (Fixed-income Securities) 3 3 0
MNREnA| 17 (Special Topics in Finance) 3 3 0
RHR7He x| o1 72 (Independent Study in Finance) 3 3 0
NP=2T (Finance Thesis Research1) 3 3 0
ME=22 (Finance Thesis Research?) 3 3 0
MRS (Empirical Finance) 3 3 0
7| ARH 2 AO| Lt (Seminar in Corporate Finance) 3 3 0 apA}
EX2z|Mo(ut (Seminar in Investment Management) 3 3 0 -
AHEAIZMO|L (Seminar in Capital Market) 3 3 0
o OHAE! &AZ(Marketing Major)

Ll == S | 2ol | A5 | sZohe
AH|XISE (Consumer Behavior) 3 3 0
[ EEINS (Marketing Research) 3 3 0
AERRIE (Product Management) 3 3 0
RELEIE (Marketing Channel Management) 3 3 0
a2 (Advertising Management) 3 3 0
7tAe|E (Pricing Management) 3 3 0
DA™ EA|ARZIZ 2 (Marketing Information System Management) 3 3 0
OPAE AR (Marketing Strategy) 3 3 0
CHHAZESAEA (Multivariate Data Analysis) 3 3 0 A HEAL
M| ADIAHE! (Service Marketing) 3 3 0 Z=
Hai=oHE (Brand Marketing) 3 3 0
FE0|2MO|Lt (Seminar in Marketing Channels) 3 3 0
O[S S 0| 2MO|Lt (Seminar in Marketing Information System) 3 3 0
AR =21 (Thesis Research 1) 3 3 0
OAE =201 1 (Thesis Research1l) 3 3 0
CIX|HOEHE (Digital Marketing) 3 3 0
A7 g B (Al-based marketing strategy) 3 3 0
AIC| XS AMEZE? 5] (Al Digital Innovation Product Plannning) 3 3 0
o MH|AZAY A Z(Service Management Major)

2= st | Zol | M | Sy
Mu|AAGRE (Service Manager Theory) 3 3 0
Mu|AZHHE (Service Management Philosophy) 3 3 0 A AL
MH|AZ G npr 472 (Service Management Independent Study) 3 3 0 25
MH|AZRT & (Service Management Technology) 3 3 0
o ZEAstM Z(Entrepreneurship Major)

i S | Zol | A& | Uiy
izt (Entrepreneurship Strategy) 3 3 0
AR F (Entrepreneurial Finance) 3 3 0
U= (Entrepreneurship education) 3 3 0
HAXRMSE (Organizational Behavior in Entrepreneurship Field) 3 3 0
HIX| QIS X}AISR (Venture & Investment Practice) 3 3 0
2 011 (quantitative Study-1) 3 3 1 BiA}
Haoig-2 (quantitative Study-2) 3 3 1 -
ZlAoi4 (Qualitative Study) 3 3 1
ojalzfd (Machine learning) 3 3 1
EAATMEL] (Special Topic in ENT) 3 3 0
Esh=2011 Entrepreneurship Thesis Research 1 3 3 0
EASH=301712 Entrepreneurship Thesis Research 2 3 3 0
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S{AEA AT M MO} (Seminar on Innovative Startup Regulation Improvement) 3 3 0 M.BEA
Aoi7| &l nfx 2t (Start-up Planning and Strategy) 3 3 0 R
AEIEAFME (Startup Consulting) 3 3 0 °°
o FofjMALERZI2| MB(POL: Purchasing, Operations and Logistics Management)

pEE st |zel | M | SOy
XA AXE (Logistics Strategy) 3 3 0
SR EAIAH (Logistics Information System) 3 3 0
=SFoAEEE (Logistics Decision Making) 3 3 0
SCMA{[O|L} (Supply Chain Management Seminar) 3 3 0
AARE (MO (Lt (Operations Management Seminar) 3 3 0
EX|AEIAMOLE (Logistics Seminar) 3 3 0 MBI}
Toiz=ae| (Purchasing and Supply Management) 3 3 0 Toe
b N =1 (Supplier Management) 3 3 0 e
o & (Purchasing Negotiation) 3 3 0
SofEf (Purchasing Strategy) 3 3 0
“of 2| Mot (Purchasing Management Seminar) 3 3 0
J|l=d gt (Strategic Management of Technological Innovation) 3 3 0
SCMI}ZX|AEIA (SCM and Logistics) 3 3 3
=2 e
o XM& 3S(Core Courses)
« A8t a2 (Research Methodology)

01zl Froll chato] AN HTE MY & Y= Az

&
AzoiTo| 72N HPMAYH S2 olTsin F
S

« ZAYE7|stM|0|LKSeminar in Business Statistics)
=

|=S7l 7129 o|2H oi7et AMA 7S YAl A= Ado| 28t

. 7:!%16I-0I_?-HH:£II

Sl g M0 |LKSeminar in Research Methodology)
MSAFO 7|=N it WHES o+tst Fo{El A uiA|of E

« 7{|2FZ4 M| SHEconometrics)

= unt=o X2 AEAEe| 7|2 7|2 55510 Atz EA2 St et §EE FEslE Aol
O|Z= 2l5to] AZFZHSte| 7|= 0|2 & o] 7IX| HSUHol tiet EES ZIdE Zo|H 53| SAZ=

Je glsto] ARN NS SuE 2

« AAl2E|t=2017Research Ethics & Thesis Study)

oI S8 Al DY 5 U= 22 Aol Cfs) Dl2| =oI5tol CiE|E 5 UM Bk L3 SS0| ol
2elo} BRIE FnAQ FRS SEst0 =2 BAS ofYstn Balxel BHIS tels SN0 1 FeNs
olshEt 4 UES Bick

« EA|XIZX{2|2(Analysis of Statistic Data)

Srso= sissl X=E He sMo= &

rlo

o/ o .
i1 SICt.
o OjX|HE Z-Z(Management Major)
ZRISUSAMO[L} 1 (Seminar in Organizational Behavior I )
TRYSES =2 LHoIM 712l 52 ATt S0l 2 01Rl= 7HelA eolnt AN Q0158 NEsh=s
SHE0|C} & =2 |2 ZAHT 2oofM el =8 MAATES AINEC =M SIS0 ZEYS
X 2oiofM CIRD U= O|frE2 TWYE £ U= 012N SEHZ 7|2= A0|Ch ZAYWT MIAE0| +

o
02
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XSS Fulo| 0|2 S0l CiEt SHS B

= S
— - [t
511, %5 RO $akEt 01T FHQ} OIAE = USE ST,

—

 OIXM X222 |(Human Resource Management)
2 =0 X2 A - HAEY SMEZS 510i3 IRARIEZ|Q Z2HEE 0|2 2 AIE AEXo= BAst
1 MEol= SHE &5ok= AoICt 2 t=9| MR “SHAloAMe] IMXRIZREZ]" olME QIXXIZZ]|
Ctst S&S AHs104 (of: 22, Me, =) 0| odqlst 42 IMAIRERE| FHE 5L T JUEE
=cCl FEE “0|EA =" oAM= 2 oK IRz FAHUZ SAZ olalish7| 2l6] AFBEE= O|ES2
AmET SO 2 slojg MEMFOM Xialo| Hst 17 FHE =222 FIMAIZ If M8 & U= 0|2

2
M
>
B

8"_T’_ —_rlé}% —/|\— %{EE _E_EJ%I_H:}

« ZZ|0|ZMI0|L} 1 (Seminar in Organization Theory I )
T2 0|BY FR S MAS AW A2 ML IOl SHME 2o JHMEl 2AFE MZ9| IFo|Ct
SICHARSIE K|St = 20| ofEH YH=1, HEtsin P 4SEESh=R], =2 LH2|F0fA
0 A

x|
LUsh= EHSE oEA shZEsk=Al, 2|1 =22 dEN TS flsto] R ARE ofEH &S5sh=

X|E OlslSt At BiCh BE (ZINZTA2 AIE, F7IAC &Y, sHE 2|, AZY, ZIEHIA, ZaIX0|X,
ol = = L. OIE <Ish ZYst, M, AlElet S2

LHRAIR S Crost J{2SElS S0 MET HYg Dolsh Sk |
sl A Wrishe ZA| Hel, TX| Pxol ZRMAS MYsHs 0|22 siastL, Olof 24si0f SAf
4

Aol (M E XA

o MEFAAMO[L} 1 (Seminar in Strategic Management I )

Migele ol bt 0lM, 2D SES MY IS SN0 DN 2l RIS HiEsD,
ZAYSS SEEom sl N0l FAWLI0ICH MAAPS TXIS SeiM B WIS BASID,
Z7| el ofzie EABloRM a0l MRS Ioisty & gl H2F 7 U AWS ISP si= ZolCk
= 20N BERS| SRIT A O SASID ofsksiof B B, LHRIR, AT, ZgzIe o

» 2|C44193722 (Research in LeadershipIl)
2IHANT 2= A AIET e 20y MES
AEM AAMEE gHESl= WY E stgste wnt=o|C
Atgto]| Agslo] 2MEo=2M ZHA 2ofe] =28 MME &+ U= A

L=

-4

>

if

o OfjL|X[HEQIHH = (Research Methodology for Management Studies)

= =e =55 2| Z0iM A=l XA

(=]
o
o
—
A

DX A ALY SHSZ 1013 THYS U oK
I U BA WS SS3H ZO0ICH S5 2 SolMs TNYS W IXRATE| 27 2oljA
2T0f SBED Y 97 YYESS USHOR 5T 0IF =2 M0 S8 & Y= 2SIt

 fL|X|HESAHXIZ A Z|Z1(Statistical Methods for Management Studies 1)

CIAIZEZ] A MEFAPOM T2 M0l= 7= SAPIHE olslstn &S Soll 0|1E &&8dk= sHE Usl=
A2 FE SHo= siCt SFHoE SHME2 K0l MAHSH A FA[of| Metst RS M 2N
HIO|EE 2ot SAEMY|HE ARSI Hlo[E 2AE sto =L 2 st Y Xdol| XRle| =28 L=
sh= 28 =XCe=E §ict
o OjL|X|HEEAH XIZA|2|=2(Statistical Methods for Management StudiesIl)

CIAIZEZ| A MEHAYPoM T2 M0l= g SHZIHE olslst &2 Sl 0|15 &&8sh= s8E Usl=
AE FE o2 0t SR S22 R0l MASH IFA[of| Metst 7RSS MDD 2N
HIOIHE Zot SHEM7|IHE ALE5t0{ H|o|E| BAMS sto] I 2 &3] Y Xdof| Aol =22 Ex

sl= 212 2xo= sict

= | 1—

i
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Zt0|2M|0|LKSeminar in Entrepreneurship)

2 I=2 3ol thst o|2X - AFA 0170 2EE HEC 2 =S Sol0] SHMES (1) 2du) 2HAE
MAATES TESIN, (2) Y 2ot o7 FHIE EM5tL JHesHA EICh Mo|Lte MEREGot LESHA|
AT=[0] A7| R0, MEAPE M=o =2 L US FHSEICL

Z=2SYSMO|LI2 (Seminar in Organizational BehaviorII)

ZAMSMO|LF2 +A0M= JHRIRER, BRI, ZAXI| ZAMSE AENMSE EA5t, A4
LYHES MESI0| SME0| AY AFE FEST| /I FHIE dl= AE SH2= &t 2 Mo|ut
THUM S22 ZXAMES 2ote| A7 FHE FStof s &Y St AEHRl ARCE Sa =
-2 ZAME 2 sta] Y Ko ZEd et & =28 HdE & JAEE =HEi
MEFAAM|O|LF2 (Seminar in Strategic Management1l)

M GMo|L2e 2o Makpg Y MES S2{M 0|EX HiZo| ofEH drsligt=oto =82
FHAM =] 0|2 A = AFANK] YElsto] EAEICt MEAY 0|22 YRXSES SEstHM
T2 =Ho| 0|2X Hi4n YHE S22 olslstll BMTFEMN MEEL FHe =22 HYE &
U= A2 FM5h= A28 =xEZ o

=201 [ (Independent Study 1)

0| 2t=2 By el stMSofA EHE W7t sel=2e T2t 2E A= nHME Foisto] Foizl 7|2t
St FHYE FHZAL & HE|, MEZAL Co[EHE| ¥ BN S THE=EM SHUS0| == 24 flst
Z2NEES 3st= wut=0|ch

=201 (Independent Study I )
O nt=2 iAoty el SMS0H SEtusot stel=29 FA|et 2tz
SOt FHY 2SITAL & He|, MEZAL 0[BT X BA S2 THEo=EMN SHE0| =2 2y E /st

5= w=olck

[k
Hl
12
|

i
4>

ojL| x| EQIM|0|L}(Research Seminar in Management)

O X|HE MZ ShAL SH40] ofL|X|HES| CIFsH 017 20IE HotMAM 21| ti7120IE &oi7h= YiS
Hig o+ UAEE S= A2 [HO=E it 2 U=E Sol0] SHME2 S*l=F AFFHE Hotn et
ZHEHE 28| MEIPL ElE AS FHo=E ift

Z=2|0|ZAM|0|L}2 (Seminar in Organization Theory Il )

SOl Z=2|o| et ZEMAE HIOH AEMOZ 0ldlist?| fsto] AlS e, AAE, MR, Aels &
AtS|otst 2otel CHst o|2Ent A S CHELCE HEAQl o|2Ec=E ZUZME, ZAMElst, =gl
Hefu|SZ |, AS|HZU0IE, AEFE, 7IYA 7= S2 &8I 2 I=2 2| 0|22] AlF
=9 MAZ JIX|E2 =X[0|EE MFu=s2=2 0|Fst= 0| dHiEa|sict

Ol X472 (Human Resource Development)

0| It=2= QIMXIRITHLe| Cist O|2X BEEHET 7SS MY oE MuHE AE |Ho= §irt
SAS2 CIMRIR Lol siA JHHD X}, ARE SSSICL 5 =& L ZSYURSE stoix Sixiet olzle]
AERTE EFAL 5= US XAT 7= MSsl7| 2ol 70| MEsh= MARCl &2=5S0| FALUXE
EHSICE HM o2 QIMXIRIJNLNA CIF = FHle 27871 AHEA, 23 272 M7 Adl A=
JHeh, =R Solct

FEIAlE|EH172(Seminar in Coaching Psychology)

FEME[stoi7 W= SHIEE stojmg ZE 0|20 tisto] Moo= ofshe o+~ JUEE 57| st =48
£ 7IRICt &, ZAYS 9 MefEe| #E niet JYolMe| o1 o|ES AFRN X[AEE FF| 885109
IS SENo2 MY £ Q= 0|2EN SEHS SYeE SHo=2 it PMAeE FE st Fe
O|EES 2lRsta, sE0| ZE JAoMel =4l olf+S0l CHEt SHAQI S #ZE + UEE S=C

A7t C|X|EHoIAFAlIZ=X] (Al-based digital innovation personal organization)
g Aut Eot s 3 Y, MY 4y 22| S X 2Ele 841t

o
HE Zaists TEfn SYE S

(9]

|

(=]
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o NS ZZ(Finance Major)

+ 7| HX50|=(Corporate Financial Theory)
7|0l 2RHAE T|20|2nt SSLA0) CHEE OlsHE T|xE AIE2ZERCH uiEEM, X2H|E S MF

YA AN E CHECL

« RYRIFEHHZ | (Research Methodology in Finance 1)
MNEXZO| 2t A 2A7(HE CHECL MEMSO| Ho| ARBE= MEHS, 21X 512, S22, 7|
28 X2de| 2oul, AFEHE &8oto] 2Msk= 7| S2 CHECt

o K2oiEHHZ 1] (Research Methodology in Finance 1)
NEXZM Eest SSHTLMEM| 2t 7| CHECE 0{7|0l= AT 2 Aol 26t 7|2
7|2o|2nt S8Lol| cHal iEsict.

« EXl0|22 X ZKInvestment Theory and Strategy)
EXtol| 2= J|=20|2En SHSFA| 2ot 3 FXMMue| SAUMH, 2|11 ZEER|Q Mk SZ2 CIE
Ct

+ 7|ZX|50|Z(ntroduction to Financial Theory)
7|9 xFeAZE BMSIT 2B MFHEE 08510 7Pt

mn
I
02
fiok
4>
20
H
T
rok
o

« 22235KFinancial Engineering)
OS5 o o] g
FAL M, TEAKY, SN, M2 S CHYst FXEe| =2l1) 2&le| E42 olslfsty FATe| J1AH4dd

DY 1 88%Eks CHECL

« 7|2X|4i0|=(Corporate Control)
7|gERo| 2 ARAYEE(Q| th2(ol HISO0|Z, 7|H=A L R=A], 7| X [HHAIZHEN, SIHoi==, LBO,
AAtofzE S)2h oA of<=of cist 2lojX2t S8 Cl2Ch

« X|2o|AFHZE(Theory of Financial Decision Making)
7|l AFXEHAE2 FAAREE Y HE0 MFEEe] 525 FE0|22 =|¢l 0|22 SAS=E 0|82

HAXMo=Z skEalct.

o 7}X|ZItM|O|H(Valuation Seminar)
7|A7IRIHIIE H|Rs6l0] 7, FEAAC| JIXIHIL HHE Alze} 0|22 FAoZ CIECh

« 2|AT2E|M|O|LKRisk Management Seminar)
ZZ20|| S240| FZ=T U= MFIS20M| 2liiz|e BHE A2l 0|22 MAXSZ CHELCL

- X|20|2(Fixed income Securities)
ZEAIRL] MEISIE 2eliME AMRHAIRC| ehMo| EXol2h= o140 M MAR o=z &takz|T Uk olof
=] |

=

mer MA7HA R o[XZ0l| 2t B2 0|8 H A3u77t D=L k. 2 A=0M=E v 2 3

—

SXtofl chet 22| o|2at Mxof| chel sHEEICY

=X=)
MFEH HS=ES A= FRAUFIARZFY tie

=

>
ol
[N
=l
i

olaist H7EHHES CHEC
o 7|AXHZMIO[LKSeminar in Corporate Finance)

7|AxF 2AZ0M0INM =2 =2l=l= MER2 JHEe| 2

[l e —

1z
H
o

o EXIEE[M|O|LKSeminar in Investment Management)
EXl0|220M0M 22 =2l== MZ2 ZiiEel elATt of

« AHEA|EMO|LKSeminar in Capital Market)
AHEAIEO| 2HEl =2 o|Ent ABT ANE CHECL

+ XYRE=1tH 9474 Special Topics in Finance)
NPSHEH FRELZS FAMOE ARER EEN 757 |ASE FEst1 s it atx|of chah

i
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JHE nrdEs 88510 of Lvts 2t=oltt

MFE HS3h= sHllo] AAZ AFFHE MESI0] A =ws = MIuret 2hH &SEFSH= 2h=0ct

o A E=20121(Finance Thesis Research 1)

O] Bf=2 M/EAL Bl o| SHMSA K= W57t 2l=F &2 HA7E M T2 2 = ANME
510 FOIZl 7|7+ SOt A BS=TAL Y M2, diojH &= 3 HE| S2 THECEMN 2= =
izl 6

2ot #H| L= AFEIMO| X0k HY5PY| #3 Z2MES Y

- XF=2017(Finance Thesis Research 2)
0| ZI=2 M/EtAl 2R o] SISO X = =7} &
HE F0i5l01 FTO{Zl 7|ZHSQt Hlo|E| BA 2 JIM ASES st 23Moz2E =E2AE Saisln
HARETMO| AMTE MDD |9St Z2MEE $8ish= wal=o|Ct.

—_
ol
L

o OIHE FS(Marketing Major)

+ AH|XISH=Z2(Consumer Behavior)
AH|XESAS| HCHOIAEOM AH|X HEEMo| ZQME ClZtX oz njelstn iEnfstAol MM 2H|
Alo| shsof st M RS AJlstn 2 DRl M

+ ORI Z=AI=(Marketing Research)
ABZAI| 720|210} ARE 2h6ln MZ2 AL 7|Ho| &53} JUS SASZ oi7sict.

« AEZI2|2(Product Management)
E0F MH[AE ZESH AZES ojaoz MAE JHE, AIZZRIY ©M2h SEAFS ZX|MY, 2HF7| 22,
o] 52 FoFt Lo siC) shEstT AEZIZ|e| oo|E EAMsIct

=

E2k2|2(Marketing Channel Management)
S429| R 7|52 nEstn LR A X BEET|HE ISt RS

Ssf o18Ict,

Z2|2(Advertising Management)

-
AR, oM ME], ZUHE, 3ENEY S 2ol tigt 70|22 551t HZYHS AT

71422 2(Pricing Management)
DA A9 SR8 A0l 7tH0] Cisl 7142 X0| T1{=|o{ofe ZH, JIVILE, AH|XAE| Sof| 2
sl ZE7| AT

o OPEIAEA|ABIZIE|E(Marketing Information System Management)
7|U0IAE S oArEE el SE24E £0|7| /&t OS2 el 7
9| o, ZlzlgHs A7t

=

2290 7|, 2o MBAIAEIZ

)

« O EXM2H=(Marketing Strategy)

7|de| Mkt opFExEke| o1 B Mt 2Dt 2A 3 Zle|dis ot AleiTE Sl AFA
S Q7SI

CHAZEE A2 M(Multivariate Data Analysis)

DA Al=zo| EAISHs Chefeh 2(E|HEA

A2l Z2|H on|E =&SiCt

MH|ADIHEService Marketing)
MED= CHE Mu|Ao] EM(FEY, EZ0|2Y, ATY, AT AH[9| AFM)oZ oI5t ZXI2E], Z2AM|
5 5

— |
2 22|, +o sgue|, =2 e 22| SE F8 S22 sitt

[l

Eei=0}7El(Brand Marketing)

ool opAEel sy Sof sttel Eri= Zi2|of 25t £[Al2f 0|5+ o2t F 2ol ZFEM THRH, Eali=
XM, HRi= XM Hele By MEF S0| ZetEICL



+ F=0|2M|O|-KSeminar in Marketing Channels)
7| ERST | & ofEt ME2 RS2 MAHol| cHst o|2A el M1t EFLE Foiele| ¢IAIE /st 0|22
oilsll O|E AFA o= XMISICL

« OIAHEXE0|Z2MO|LKSeminar in Marketing Information System)
OIS 2 Mo £ 5! BEAMof 25t 0|22 EMstn MEA|IAR! Zio] o1, 2|2 o] Zlsl| 0|28 o=

SM5T ARHOZNBBICY

« D}AE=2017 [ (Marketing Thesis Research )

O mj=2 M/diAnt o stMSH EHE w7t stel=2e A2t 2 A= INME Foisto] Mozl 7(2t
St FHY 2EIZAL & He|, AEZAL H0|EEE] I BN S THECEMN SHE0| =2 2 <«
Z2HEE $WSH=E wat=o|ct.

o OIAHE=Z2711 (Marketing Thesis Researchll)
0| nt=2 M/HIAIIIE | SIS EEturrt sel=E2 At 2 U= 2HE Foisto Hsial 7|zt
SOt FHY 2SITAL A He|, MEZAL H0|EEe| X BA S2 THEo=MN SHE0| =2 ZYE /st
Z2NEE F&sk= wit=0|Ct.

« C|X[Z0lA|E (Digital Marketing)
s M2F 2, HEle ZXME, AE 24, AH[XL S ofsl, EE FRUA0IM, CIX|™ DIAE &
sEE JIXE EHRF 7] 2fet ctefst DAY 7t Mg Mets ShEsict

« AIZ|EtOFARIME2F (Al-based marketing strategy)
CIX[E 7|=1t o5& &3sto] 02 Adys st StEY o7 Zmel, &M ojojo] &8, 2

2ol 21 M3}, XSEHE AR Z2MA S2 Sol AT WS Aststn HalE JHXE 0|

My

—
S M M WS Pk

- AIC|X|=48{ AlM|Z 7|2l (Al Digital Innovation Product Plannning)
PISX|s 7|22 8510 AT 272 EMEE EMstn, MEL 7
HX= R%Oﬂ/ﬁ ARl MES dAlstn Jish= 7‘13*_'} LS AEC,

o MH|AAH A Z (Service Management Major)

JH|AZAXIZ (Service Manager Theory)
2 =2 MU|AAMAIL] da2)7|ed Y d|Ge|=E] HIXES /s MU|AESE 7| MZAYPX} 0|2
£ &t

« MH|AZHES} (Service Management Philosophy)

NHHoBN MulAHGo| Mot oS ERsIC, S5] 2ol BA, BFO| thY, HHo| 2zl xied

on

42l

TEo| ZAPHs2 EESICL
o MH|AA YN nIX|o17L (Service Management Independent Study)
MH|AZA G| HME ofrS0f ool JHE SHMES0| ZHAL XpAe| FHE LUNMAIF|IH HAFE
A s, A7 YYHEn 7 J22 tfLst== St

]
0o
pl
H
Ju

« MH|AZAAT|E (Service Management Technology)
U=Z2 MH|AZMAICH F27|) ! H|PE| x2S ZYst= MH|ATE 7|8te| MER

ettt

OH
02
N
)3
o

2 i

o 45l M& (Entrepreneurship Major)

FAXIZF (Entrepreneurial Strategy)

.[
o F2t mi=e el mRMA0A Yleie| BlE U wEe Y

— o o o

SO

0

o
K
fol
ic]
ikl
re
=
n
fjo
x
)
Q'L
rr
s

ozt

et
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e |2 =TS NMTECL AL, FHHY, MM Sof FHS Fof HAXS0| J|US
NMBMoz THSD HTATIE MUN S 2 + USE Bt

@ HIXUA ofolciof B MY, @ AIF ALY BH H2, @ HIXLA DY sl

@ 7|&m A SN e

ZAXHSE (Entrepreneurial Finance)

UM F =2 FY 7l A2 =, AFg X, MF 2N
(o]
ol

=g 2Nz &5 MFH

E

>
1w
il
o
opn
jo
nl
Hu
2
0
il
sl
jn
o

O A =2 xAZ B2, @ MEAE L oMEHN, @ FA o Y FoUN B2
@ 2|~3 ne|

Ed = (Entrepreneurship Education)

AT =2 T MEfAOAM Z|F7EAN wKo| SM0| =XE HECL F WSl o|Ent A
Mol EHof| chsl CIFO, e XA 7IEX| 10 = WHof chst (725 Sall StdS0] Y Mo
M EIHZE 4EE = JAEE K|S

O &Y giddzt 8 gy, @ H|=LA HFRLUAOIM, @ = MEHA o5l

@ A 2oy LA

ZAXXIMEZ (Organizational Behavior in Entrepreneurship Field)

o] =2 HU=Z oMo 2lHY, ER3, oAIREE Sof st #E Y 0|22 ChECt XS0 =
I LfolM 2R o2 2l E dAlstn 7| B3tE F&ohs ol 228t AEHl o|sHE I3 sich
O Z=xZ] 2ot 71X, @ 2oy ¥ AREH, @ =& Lf HFUAHOIM @ vzt zlelet AN SH

EXIAZ (Venture & Investment Project)
2 WX JHI|HD} FXL ARol| SEE EC0L §A EoL 2 AESME, ZEER|Q 2| SOl cist M2
XAE &5611, YN FXIXF 2 7o T™oM AX Ho|A AECIE Sal Hes A=rt
% &0 |=X M2l @ FA @otet 2 AEHME, @ MAA 3 AR ol &Y
EXAtRtete| #atn HFL A O|M

O SAEN 24 Y zH

@ A7 AL} siMat =2 =Y

Z2FX012-2 (Quantitative Study-2)

HEA o9 MSlEl EHE LR = 0 TRoAM= Crast S5 2280 1= 24 7ol cisl shsshct
SHMEE KMol o7t Zolof st MEA oi7E MAstn Zldlst= S2HE SAAIZICE

O SAEA 2 3 ZHEEZ Q AFMAel AY MA, @ Ho|H &1t 24 gy

@ 47 A3} siAMat =2 =Y

AN 017 B2 SlER, BE, ZHX BA So AN ol7 YYS CIRC SIS BE A= $EY
S22 Sof 2as HAIZ olsfsim 0|S HIxUA U AlS| M| MBS SHS ML)

D QlE(R o BE VY, @ ZHx 2AT TN BIh O S olshet 0| M

@ BN AT B AT =2 AN

o{4Al2{< (Machine Learning )
HalRd at=g 714 &9 dalet 880 cish CHECH =2 olo|e otold, THE elAl, o &
D2 E2 4535110 H|RL|A oA} AA D & HofoMe| DjAldY S22 EFpsic)
O X= ¥ HX= && 2D2|E, @ 0|5 Mxjz|et S4 M, @ 2 HItet 2X s}
Al

@ HH S8u Mg EH

Z

(9]

|

(=]
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o Bod Am|M Exl (Special Topic in ENT)
O] &=¢d2 =4l & SO E FHo| ZHS =0t SHNS2 Foldo| HAXMQ FXE CIFEH AF
£ olsich
O AM 2 Z2HE, @ ST AL U A HH, @ Al 7|s ST, @ R At Ml AY
o SARATAMZHMAMIOIL} (Seminar on Innovative Startup Regulation Improvement)
e stAoMel A EHE BAMst, HANQI H|RLA DR YME £+ JUEFE A JiM gots
DMsiD, M, Al METL rletel HHE Soif ARAol HME AFSioL

o EQ17|&InfXMEF (Start-up Planning and Strategy)
& ZARL EME Solf 2 olo|C|o1E FAM|SstD, HI =LA REE MAstH, MMl S ¢
=]

o
FE ol A=l aeots eifeicth

r

> 0
02

27| ®9 Jlelo] AWsls A, oY, N2 =T, ME Y, =X Ba| S Clekst 2HE HEs|

[= =]
|5l M7t 2= ZZ=HEE FId

floll M7t S5 ==X xS,

« Zish=20471 {(Entrepreneurship Thesis Research 1)
Apple| ghAtete|=E FHE MdFstn, M HAER AFEE EE, 0|2 & 74, o744
E MANSE FESIEE X|}st= unt=o|ct +H€2 Mo|Let JiE X=E WA, HAF7RE|
g, s=X S 24, (72 MY, AFAHEM zY U LUEE FHNo=Z FYELCH LM
87| UNX| ghALER =2 ATAIEAM XotE 2tdeln FF URE Sof IEWME B AS =X
2 it

o EAsh=20171 2(Entrepreneurship Thesis Research 2)
P =ET 10M B AFAEE HIESE, YAER=E H7E AME #>stn Algtst
= o =FE F= wt=o|ct M2 N2 A, Y - e 24, 2 oM, =2
22 9 s==2 X0 AN 2 A zHon, S22 UEe EES o (79 ElgdNut ANMEE
=0ICt 37| X 2hALER =2 &iAl ZHO|EX ufd, oi7uhy, Adn 3 =9 F AY FER)S
ZhMstn, ofH|MAL EE =8 HEE FH|stk= AWE === st

o FoOfjMAERZI2| MB(POL: Purchasing, Operations and Logistics Management)

o 2X|AEIATMZKogistics Strategy)
7|ge| EX|AEIA Mzlz| ghotof 2tsto] AEICt S5| 7|l M2t 2y WHES EX|AE9 o=
TSI

« 2FHEA|A(Logistics Information System)

=72 58 oo 2= o] 552 EAMSHE FEAIAES A9 1} Vs FZ0f &5to] HElct
£3| EX|2EA Fole| suty H S2HE EAMSHE 7Is2 |12 AIAH| viEAE 2etol 2sto o
Tt

« E20|AlZ4X =(Logistics Decision Making)
EX|AEIA Hoto| A2k AY J|eof 2I5to{ MIFESIC). st ZX|AEIA Hotol| SRE= oAl AYX|R A

2Hlo| Vs = 24 Yol Zhsto] SH oAyeit

SCMA|O|LKSupply Chain Management Seminar)
SEAEEEe] 7|2 J2|E olslstn 2= Ql ISAIESEEE I8 ntalA ZYY(|HE 0|20t AE Sst

0f staslH, SSAEEEof 2=El o|fS0l| tisto] H-aict

M3

A4 ARZIZ| M|O|LH(Operations Management Seminar)
HE L MH[A MAto] E2X0l Z2IE 25 2fstA HYI|ME 0|21} ARIE S310f ehgsind, Aakziz(of
ZHAEl o|f=0l Chsto] eA7SiCt

i
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ZEX[AEIAMD II—KLogistics Seminar)
At LHolIMel 25 RSZ29 R 7S£ olslstn 230 REZES RXIE st RS A
ZE|7[HES o|2E AIHE Solod eh&dlH, EX|AE|ALL 2HAE o|frE0l| Chstod O.j??_ﬂlf.

—

g

—TLDH+:LJ—FEI(PurchaS|ng and Supply Management)
= AlE & LHolMe] 7| &tEel A EIRl Fol & SEetEE olalistr o & RE ZEMA ZET]H
-é-n—;LT.;FEIQI JIREEDE, Fofzt™olAM el At Soll chsto] SHEEIC.

2 K22 |(Supplier Management)

7|t SERte] Aol ofn|et LthEs miefstn S=AtE 2ielshs gefet S sigdll =t 22lE
Es5l 7|9 AREd =S ofEsic)

JFoj& AHPurchasing Negotiation)
Toi &4 B S olshist Eas &
-

TOiF2KPurchasing Strategy)

7\gie] Mzt Uxlsls Tof RS ofsEID Tohe| FEN BBl @AST WHES BASID 81L45(0]
712 ZMeig ol BAoIM FEE & U Wore DAsict

o2 | M|O|HPurchasing Management Seminar)
Z& Fof 47 2ofel FMet =22 SE ¥ =2 7|9 #
Ol &= MEl FIOiE THE0{7f= Cist 2 Ent A

-

7| =4 Q2K Strategic Management of Technological Innovation)

TlsHge NP isn By IS Aestol 7IES Y(ele] HMR{o= BISHT S HBoIck TEl vl
o1 7He00| ol T2HolA BIRE 2 71800] NI T PAIS sl ¢ 2= JISE Al Ao=
Tl 2y SHS o] AX|LI0Y, ZYSt St SoIA =EE X|AIS HEislo] Y|elel BHAS &

435
g F Us Iz E‘EJ—F H2|E "J?‘OPE ot=o|ct.

SCMz} ZX|AEIA (SCM and Logistics)
HEZn Mu|Ae| 35 TH™0IM XK, MH, EF, Alg SES z&&sl0] H|E 841t 12 BIEEE =0)=
M2 7| e sRSEIC)

=

oy
0Q

dstat | 265



