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o O X|HE M Z(Management Major)

P =t [ 2ol [0
ZRIHESMO|LE (Seminar in Organizational Behavior 1)
OIM X}l 2| (Human Resource Management)
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Mtz Mo|LH
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(Seminar in Organization Theory 1)
(Seminar in Strategic Management 1)

2l aloiTl (Research in Leadership 1)
Zeo|ZEM 0|t (Seminar in Entrepreneurship)
=201 (Independent Study I)
=247 10 (Independent StudyII)

iR HEEAXIZAEIZ1 (Statistical Methods for Management Studies I )

AIZ|BIC| XS AICIALZER]  (Al-based digital innovation personal organization)

O X|HEHATMO|Lt (Research Seminar in Management)

R HESHKRIZAEIZ2 (Statistical Methods for Management StudiesIl)
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(Corporate Financial Theory)
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(Investment Theory and Strategy)
(Introduction to Financial Theory)
(Financial Engineering)
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(Theory of Financial Decision Making)
(Valuation Seminar)

(Risk Management Seminar)
(Fixed—income Securities)

(Special Topics in Finance)
(Independent Study in Finance)

MPE=E20171 (Finance Thesis Researchl)
MF=20172 (Finance Thesis Research2)
N s (Empirical Finance)
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AEZZ|E (Product Management) 3 3 0
e ) (Marketing Channel Management) 3 3 0
Ztnoz|2 (Advertising Management) 3 3 0
JlAdze|= (Pricing Management) 3 3 0
OFHE M EAIARZ|I2 (Marketing Information System Management) 3 % 0
OAEXM2EE (Marketing Strategy) 3 3 0
CHHAZES A E A (Multivariate Data Analysis) 3 3 0
Mu|A0EE (Service Marketing) 5 5 0
Hel=oA|E (Brand Marketing) 5 5 0
FSOIEMDO|Lt (Seminar in Marketing Channels) 3 3 0
OIAE ™ Eo|ZM o)L} (Seminar in Marketing Information System) 3 3 0
OIAE =27 1 (Thesis Research ) 3 3 0
oA =271 (Thesis ResearchIl) 5 5 0
CIXIEHoEAE (Digital Marketing) 3 3 0
A7 [HH0tA| B X2t (Al—based marketing strategy) 3 3 0
AIC|X|EHSEAIMZ | & (AI Digital Innovation Product Plannning)
o &+ stM I (Entrepreneurship Major)

o ot = SN | 29 | A& | sZiohat
EAMEf (Entrepreneurship Strategy) 3 3 0
AT (Entrepreneurial Finance) 3 3 0
s (Entrepreneurship education) 3 3 0
AAZAASE (Organizational Behavior in Entrepreneurship Field) 3 3 0
HIX| Q=X AR (Venture & Investment Practice) 3 3 0 BEA}
HHAT-1 (quantitative Study—1) 3 3 1 -
Y™ ol —2 (quantitative Study—2) 3 3 1
EXMoi (Qualitative Study) 3 3 1
Al (Machine learning) 3 3 1
EAAYMET (Special Topic in ENT) 3 3 0
SAMEATH MM O} (Seminar on Innovative Startup Regulation Improvement)| 3 3 0 A BEAL
A7 |2 Xt (Start—up Planning and Strategy) 3 3 0 o
AEIEARZMEY (Startup Consulting) 3 3 0 =

AMZ(POL: Purchasing, Operations and Logistics Management)
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Ll NESE (Logistics Information System) 3 3 0
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ToiR =k (Purchasing Strategy) 3 3 0
LofE2| Mot (Purchasing Management Seminar) 3 3 0
J|l=dgnEt (Strategic Management of Technological Innovation)| 3 3 0
SCMI}ZX|AEIA (SCM and Logistics) 3 3 3
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« Zstod i MO|LH(Seminar in Research Methodology)
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» AP 2E|k=E 7 (Research Ethics & Thesis Study)
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« EH|XIZX{E|=2(Analysis of Statistic Data)
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o ZAIH=AM|O|L} 1 (Seminar in Organizational Behavior 1)
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o ZAIHEMO[L}2 (Seminar in Organizational Behavior )
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HeHISZH, AIBIHZOIZ, JARYE, JIARIRE SS St 2 B2 IF0|=o| Mg
n1=o| 47 sz xEo|2S METI=Eez olfsts 20| HiRIAsICH

o OIMX}RII7HEH(Human Resource Development)

0| nt=2 QIMAIRTNLL| CIFst 0| ZMED o7 S8 MEKoR MuE= AE SN2 SICL
SHME2 CINALR JHete| A Tt B ARE sEoICt 5 =8 U SUASE 5toi=Z SRl ol2ie
REoi= ==AZ £ S XA} 7|28 M25) I 28l Z|”o| MBsk= AARNCl &=5S0| FACIXIE
EASICE FHMSZ QIMXIRUNLOM CIRE FHlE 7T DiEM, 23 =202 MAof A3,
AN, =AU SOo|Ch

« FZAE|StA7(Seminar in Coaching Psychology)

FEprle(stolT nul=2 SMEE 510z ZE 0|20 Cisto] MEMo=Z olsie o+~ ULE =7| |Ist =52
ZIZICL &, =RYE I Alz(Ee| i oiet Aol o7 o|ESTt RN X(AEE FFo| SE510d
FAE SENoZ MYE £ U= 0|EN SEHZ FHUss SHoR it HEezE IF st F2



M

O|E=Z =|Foty, stl=0| ZA dAoAM e =4l o|f+=0] Cist SMAQl NS & + UEE ==Ct
o AI7|HF C|X|EQIAFSHAIZR] (Al—-based digital innovation personal organization)

OIZA|s 7|=2 &850 XME, ot Hot, ws U I, X 4 2| S oK 2zl sS4 &1t
842 =0|1 =R AMHZ LUstol= MHa W2 AFSICL

o M5 & Z(Finance Major)

+ 7|AXY20|Z(Corporate Financial Theory)
7| HR4 ol ZHEl 7|=20|2nt SEHA0f| CHE O[HE 7|=2 AR HiEk A

P ZYHEHA THHE CHECL

o Xj2oAEHIE T (Research Methodology in Finance 1)
MEMSO| st AN 2M7(HE CHECE MRS Ho| A== MY, =AMEEAN|, S|7E4A,

St
712N Azde| 2MUY, AFEE &850 A5k 7|8 S CHEC

o RfRoI =] (Research Methodology in Finance 1)

MEXSHAM st SSHEMEA 25t 7[HS CHEC) 0f7|dl= AT L AAEEMo| st
oou
o

= [
7|=20|2n S8LHol| s ei7teict

« EXxjo|29!™M2k(Investment Theory and Strategy)

TR0l 2iEE 720|210t SHEFALL] glejdet & FAtynle] EFUY, 2|1 2EZL|Q M2 SS CHECL

» 7|Z=X|F0|Z(Introduction to Financial Theory)

7|¥e| MFEeE BM5tL 24E MFHEE 08310 7|HHE E8e &+ JULSE it

&S Financial Engineering)
MAH, MEARY, SM, ME S CtLst TR f2lnt g EME olalistn FAHe| Jt4EY
f

1 SSH=EE tECh

g .
gg&]lznu

i
+ 7|¢X|8j0|2(Corporate Control)

7|HERO|E} AFRHYEE|Q| CHE[ol HIEO0|E, 7= A X RYZZE|, 7[AX[HIA| R (R, S7Hoi%, LBO,
ARAMOHZE S)oF Mo ofj=0f| cHst 2o{XMzt S2 CHECh

o A2 e|AIEA Z(Theory of Financial Decision Making)

7| XZEHEH S TR AZED HHE0{ KFEE(el 528t F20|22 (A 0|22 Fho=Z 0|82
HAMoZ shEsiCt

o 7IX|"E7 MO Valuation Seminar)
7|F7IXHIE HIRSI0] 7, FEARMe| JIX|EIL 2 E A2l 0|2

flfo
OfH
ike
i
0
du
o

e 2[AFZE|MO|L}(Risk Management Seminar)
Z 20| E2Y0| B2=|1 = MFESSE0e| feduz|et #AHEl AlHet 0|22 MAXMSZ CHELCL

« X} 0|2 (Fixed income Securities)
AR MZAISIE faliM= RHREAIRS] 5| .
o2l X714 Y o|Xk2o| st B2 0|2 I AFoiU Fd=1 ot 2 soMeE AMEIEE 2F ¢
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FAtol| chet =22 o|2nt Aol Chal shae

» XFAIZSA7L(Empirical Finance)
MFo ME=E2 SR FMFAREY st ASZTE olalsty HA7HHES CHECL
o 7|URH2MO|LH Seminar in Corporate Finance)

7|8 BEHEOMM =2 =2l=l= MER TS| olATL 0|22 SAISE 20| A oIS

o EX2IZ MOt (Seminar in Investment Management)
FEXo|220I0M 22 =2l=l= MER JHE9| 2lAlnt 0|22 A= Zo| A A+t

o XF2A|ZIM|O|LF(Seminar in Capital Market)
AEAEO 2HEl =2 0|20t AF50i HUE CHECL

[yl

o ARELDIM|2A72(Special Topics in Finance)
NFESHEHA FRETZ ZAOE XARER EED 757 |ME Rot Ao o712l BiA|of CHal 7HH
S S8610{ of Li7k= k=0l

o XWE2IHHE I 2472 (Independent Study in Finance)
MMFE 3otz 0| AAZ HAFFHE MBS0 X Zug = MIuret g &ESE+sk= ot=0|c}.

o A 2=204721 (Finance Thesis Research 1)

O] Bj=2 AM/EIAL Ofd ol SIS K= Wot el=F =2 HAPETMe| FAet 23 U= IHIE 50

3}04 FOZE 7|12F SOt FH|H 2&I=AL Y M|, Ho|E & I HE| S2 THECEM S2=F N 22
FH| EE= APETIMO| X0k2 ZMS17| /st ZEMEE F8isk= url=0|ch

« AP =201 (Finance Thesis Research 2)

0| =2 A/HtAL BIEQ| SIMSA X w7t 2= =2 A2EHTIAML| 2bdof Z st AlSIEl aix|

£ F0{5l0f FoIZl 7|2tS0t HIo[E 24 9l J1d HEES F8sln =82 = =EANS

Sl HAFTETMO| AMTE NS |9st ZENEE F8sk= wi=o|C

o O}AIE M-Z(Marketing Major)

« AH|XBHSE(Consumer Behavior)

2H|XISAIS| HONOFAHENAM AH[A HSEMS ZRME CIXMoZ mletsin ESasHAel ZHH0iAM

ZH|XI| SFol 2ist M REIS AJlstn 2 RIS MZnt IIto| chall odtsioh

» OFEZ=A=(Marketing Research)

AIBZ=ALS| 7| 20|20 AFRE S0t AMZ2 AL 7|He| 550t LS SaleZ A sICt

« AP 2(Product Management)

MZEDL MHIAE ZElsH AZES HASE MAKE JHE, ARRIQ X2 SEARS| ZX|MY, £=HFI| 22|,

Folnie| S2 T LB sir). sk&sln AEZIZ|o| on|E EA STt

FE22|2(Marketing Channel Management)
Zzo| RN 7SS DAGID RSYRO| M| U BET[HS AHED RS H2HES AEH 2

TToo
S =5 oipsic)
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22| 2 (Advertising Management)

0AE, DiAME, ZOME, FNSEY S 2ol gt 7|E0|2e| S50t HTEY

o
re
-
o
in

« 7} &2|2(Pricing Management)
OIAE 2Ae S8 AQ| 71zdBi=0f CHal 712X 0| n2i{=|o{ofst AN, |ATIH=x,
ZL A4S

v

X}z Sofl 2ksH

- OFEI™EA|AERIZ |2 (Marketing Information System Management)
7|1H0AES| AEE e s2M42 =0(7| 2t DA R HES| £, 27 X 7|, 2|9 HEAIARIZI
o7, zz|eE odsict.

« OB EIM2E=(Marketing Strategy)
7|4l Mefnt oAEEERe| o 2 Mg ditnt 24 9 nig |2 S ofE T AT E Soll AFNE

= ekt

o CHHZESHEAM (Multivariate Data Analysis)
OFAE A2l EAlsh= CaFst WH (3|74, BAEA, QOIEAM EMHEM FAXOIE 2M)S sk&siof, O

2ol z2|H on|E =&sirt

« MH|AOHE!(Service Marketing)
MZE1h= CE MU|Ae| EM(FEY, ZR0IAY, ATY, Matat AH|o| AFM)S2 QI ERZZ|, Z2MA
5t 5t

2|, T2 sg2ke|, =2 22| S2 FL

« S =01AHEl(Brand Marketing)
sic) OppiElel s4Al Zof siLjel mEH= Rlalof st 2Al] o[4S 0|2t ARe| M CIEH, B=
EX|MY, HE= XA =HElile 47 ME2F S0 ZEkE

oo 11—

s FS0|2AM|0|L}(Seminar in Marketing Channels)
7|ERS7|E # o2} A2 RS2 Ao CHSE o|EA el
oI5t Ol AFA = AFsir).

» DA E ™ Z0|Z2MO|LHSeminar in Marketing Information System)

O 2 dEo| =& 3 EAMof| 25t 0|22 EAotl HEA|AR Ziof o1, 2iz|9HHof| Zisl| 0|2 o=

BNl EFNo =N EEI

gl
i
)
Mo
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4
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« DIFAHEE=E247 T (Marketing Thesis Research 1)

0] T=2 AM/EiAInIY | StMSOA EEuTIt =29 FAet 2 A= TUME Foist0 Ml 7|2+
SOt FHYH BsizAL & ME|, MEXAL HO[EHEE| X 2M S THEoEN SHNE0| =2 =4S 2t
Z2MEE F&sk= wut=o|Ct.

+ OIAE=204T 1T (Marketing Thesis ResearchIl)

0] Z=2 A/EtAInIY | StMEOA EEuT| s=2e FAet 2 U= TUME Foisto] Malzl 7|2+
SOt FHH BsITAI Y ME|, MEZAL HO[EEE| U 24 S2 FHEoZN SINE0| =& NS 2|8t

Z2MES sk W=olct,

« C|X|HOIAHE (Digital Marketing)

Hele MEF S, 2ele ZXIMY, Al 24, 28X dS olsh

= FRUZOIN, HXE oFHE S

i
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« AIZ|EIOMAHEIXMEF (Al-based marketing strategy)

CIXIE 7=t Ho|EE &850 12 JelS JHMlsty, SH&Ed ozl Aoel, &4 ojt|o] &8, 2:2tel
&0 ZA3 AS3E OE Z2MA SE St Al S Zalstn Bills JIXIE =0|= M
I 24 s AFEt

- AIC|X|= 8 AIMZ7|2 (Al Digital Innovation Product Plannning)
IS s 7= &3510] A|E 27 EHEE BAM5tL, MEQ 7|5t AFSAL d-g =X 560
X &AM AR MES MAst st Mta gHE o

o
a

o st M& (Entrepreneurship Major)

o ZAMEF (Entrepreneurial Strategy)

e MEf 1= Y ZEMA0AM 7o v Y e S ISt entA el MERS MA|Sk=
LSt 0|2 =7 E MSTICH A|ZEN, AWAEL MM S0 SHE F0 SUAS0| 7|gde o
3Ho=R AHFstl HEANF|= MY SHE UHE = UESE sich

@ H|=L|A ofo|C|of =2t ME, @ A|Z AL 2 A M Q) H[ =LA ZE S

@ 7|=™ SHAlaE A M2t

= =,
A2e auEoR Husin MRl 2YS U
2, Sxixt R Aol thEt A U ol

D R TP AF B2l @ MDA U MY, @ TR B U FUy 24

=
FYMF =2 Y 7Igel A= ==, A= 7E A
2

4

|5

o AW (Entrepreneurship Education)

IS =2 Fe MEiHoIA TIAIEA DRl SN0 2HS WECH FY 1] 0|21 HX|
ol Zp10f Chal CH, &Y X|AS 712D tiRE W0l thet H7E Sai StS0| Fe! Al
Bloi2 MEE + UEE xYsio),

m s

e, @ H[=LA FHFUFAHOIM, @ FHH MEH 0[5
¥

—

®
Hu_
1%
]
i)
N
i
mlI

o RATAIGHSZ (Organizational Behavior in Entrepreneurship Field)
= HAZZFoMe 2|4, B3, oAIEE Sof tist s & 0|2
Mo Z 2|HAE2 dAlell 7Y BEE F#&55t= o 228 A

L x4 5
OFUZZA 2otet 7=, Q2[HY K AAHREE, O=F W AHFUA oM @Hsl 22|et =XHSY

0.
I

o HIX|Q} FEXIAZ (Venture & Investment Project)
0| =2 HiIX FHa|Hut =Xt R0 SHE =CL FAL Hot, E A2ESNE, 2EE2(Q 22| 3o tist ME

)



AAE E56l1, YN FXIAF L (o] 2HMoA AH AHo|A AECIE Ssll s A=rt

O 9N FHuHot |=XL M2, @ FA Hotet 2 AEHME, @ M&A X At ol &Y

@ FXARtete| At HFELAOIM

o M2EMoi2—1 (Quantitative Study—1)

EA oio| 7|2 2|2t S 241 7ol CHSt 2E T I0|Ct SHMSE2 017 EXME JMelsln JHdE ABsP|
ol Mz o7 CIXIRIZ JHdsiH, ColH & ¥ 2ME 25t 84 =75 &5SICh

OSAHEN 24 3 Relg, Qo4 el A8 M7, Qo F&lot 24 iy

@A Aot Mt =2 =Y

« MM —2 (Quantitative Study—2)

M o729 MEE EME CIRE= 0| oAM= CreFst S 220t 1= 24 7|Hof| cHalf ekasiot.
SHME2 XAl oft 2olof Cist MY oiflE MAstn Xdsl= s SaAZICE

OSHESE 24 3 R, @074t AF M7, @ Ho|e =&t &4 uhy

@A 21 siMot =2 Ay

« AX0o12 (Qualitative Study)

AN o IF2 QIER, #E, ZHX M Fo AN oy WH S CrECt stMES2 2N XZE £F1;
BEME Soll SEs A4S olalist 0| HI=LA U AtE Yo HBst= SsHS JHLUSHT
OIETF ¥ #& 7|y, QFH= Mot oY HILES A olsliet o|2 JHE

@EN o7 Zot sfMa =2 =Y

» {Al24 (Machine Learning )
HAHY ot=2 7(4 shkgel (et 880 sl CHECt sHME2 Hlo|E

u]
b "I =LA ofAL AF D FY 2olofA e tileld 88 B+ Eirt
A

o]

S el = Al P
X= shs £12|E, QHolE MAE| S ME, Q2 FItet X3t
4

0l0
0f0
=
z

Q
A
)]

&t A EZ| (Special Topic in ENT)

0| =2 |Al & F&0|Lt S+ FHo| SRS ECH SME=2 FolAo| Al

olsICk

OAHN & =2HME, QdZ dg X MH EHH, QAL 7= S8, @222} Als|A el AY
o HAMEAMINMAMO|L} (Seminar on Innovative Startup Regulation Improvement)

5
Aol BHOIMS TH HES BASD, HANQl AL A DYo| WM > YT FH AN Yol
DS, R, 2 FETL sHele HS Ssf ATEel MM o7t

Olo[E|o1E TAllstst, HI=H A REIS HAsiH, g5l s #lE

=
2ots oieict
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o AEIEQIZAME! (Startup Consulting)
=7| & 7|¢o| AHsk= 4, oAE, AlE =E, ME T, =% 2| S CrYst 2ME siiZsto|
2l A7 25 ZZMEZE XISSiC}

o FOjMMEZR2IZ] ME(POL: Purchasing, Operations and Logistics Management)

o EX|AEIAKXEHLogistics Strategy)
7|Ho| EX|AEIA MzUnia| gioto]| Et5to{ QiSICE £3] 7|9 FEF &N 22 S ZX|AEIS| ZEoZ

oi i),

« SFAMEAIAEI(Logistics Information System)
=79 58 4 0[0f == HEH| SES EAck= HEAIARIS F 1} 7|5 F=0f| tstod o7EiCL £3|

==
2RIAEA 2olo 5T U EBHES BAGIE 7152 X2 AL HIZEE a0 Beto] HTsiC

s SR AREAZ(Logistics Decision Making)

FR|AEIA 2ojo| At HY J|Ho| sjof HTEICL LB RAIASIA Hojol| SBE|S OJA 2|
AARIO| 75 T U 2A] wof ol BF oiTEICE

e SCMAM|O|}(Supply Chain Management Seminar)
uA}—*FE—IOI 7|2 22| olslstn S2H0l SZAIELEIE 2Tt 2EN HY7 |92 0|20} AIE S510d
siH, SgAlEEE(of BHEl o|fr=oll thsto] piEsict

10
11||>

o MAE|AO|LF(Operations Management Seminar)
HE 2 Mu|A MAe| 8X0| ZI2|Z 95 TFEIA AYT|HE 0|20 AlE Soto{ sHasin, MALRZ|of
ZHHEl o|fF=0] chsto oArsiot.

o EX|AEIAMO|LH(Logistics Seminar)

4 LollMe| =25 wSd=9 %am 7| = Olalist &880l FSL2e FXIE st RS 4A &
ZE|7 ™SS o|En AIE S5toq 9 PEH ZX|AEAQL 2IEHE O|f7=0]| Cisto] eiteirt

» Fojag 2| (Purchasing and Supply Management)

S8 AlE 2 oMo 7| eFel A TRl 7ol & &

sEoE(e] ZIXIEENY, FointyolMel gak Sofl tistod

ﬁ

AR (Supplier Management)

=

10t =R ¢iAA Q| oo|et LIBE mietstl SZAE EiElste 2efst S g sgstn 324t 22|18
7

| A= AES oIS}
« oi&dAH(Purchasing Negotiation)
Toi 24 IHE olafistn EHatg FH(st 24

MBMo=z Dl=s XD WS SIS
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« FOiE2|MO0|Lb(Purchasing Management Seminar)
F|Al Fof A7 2ofol FMQl =29 SE gl Z2™ 7ol
|

O
0|21} sk5o 2 MZl FOiE OHS0{7k= CIfst 2l =0 £
o 7|=AYXEE(Strategic Management of Technological Innovation)
Jl=dge e |=nt 49 ElE ZEelt] 7|2 T7Igel 4oz al=s

1 sh= n=o|ct Bedt
7|2 JHEo| ofl oM BEES F1 7|40] AIFOM B LS EE  UE YI=S sl
Aoz 7|=nt 2y S=E HZEsIo] X0, 2l it SoilM =&E X[Alg Zalsto] 7[e] s

FEY T U= 7I=2| LMot 22|E gshE 2=0|o

« SCMz} 2X|AEIA (SCM and Logistics)
HEDI Mu|AS 55 M A=, HE, 27, X2 552 2|X35)s10d H|

i
M 7|YHE shasitt
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